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THE FOOTWEAR INDUSTRY 
INDUSTRIA DO CALCADO 



The last decade has abounded in challenges for the Portuguese footwe- 
ar industry, specifically in relation to the strong rise in competition in 
international markets and, more recently, with the grave general econo- 
mic crisis that is almost without precedent. This study hereby seeks to 
present, in a truthful and quantifiable manner, the current reality of the 
sector within this context. 

This first chapter gives the general panorama of the Portuguese footwe- 
ar industry, seen in the light of some of the more relevant indicators. In 
the following chapter, a brief outline of the other industries within the 
footwear cluster is given, specifically those related to the manufacture 
of components and leather goods. The following chapters then deal spe- 
cifically with the questions of company structure within the footwear in- 
dustry and relating to external trade. The study finishes with a summary 
of the international situation in this sector. 
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Para a industria portuguesa de calcado, a ultima decada tern sido prodiga 
em desafios, tendo-se assistido nomeadamente a uma forte aceleracao 
da dinamica concorrencial nos mercados internacionais e, mais recen- 
temente, a uma grave crise economica geral, quase sem precedentes. 
Neste contexto, a presente monografia procura apresentar fielmente, e 
de forma quantificada, a actual realidade do sector. 

Este capitulo inicial traca uma primeira panoramica da industria portu- 
guesa de calcado, a luz de alguns dos indicadores mais relevantes. No 
capitulo seguinte faz-se uma breve abordagem a outras industrias do 
"cluster" do calcado, nomeadamente as do fabrico de componentes e 
de artigos de pele. Seguidamente, dedicam-se capitulos especificos as 
questoes da estrutura empresarial da industria do calcado e do comercio 
externo. A monografia termina com uma sintese da realidade internacio- 
nal do sector. 



PRODUCTION AND EMPLOYMENT 
PRODUCAO E EMPREGO 



In 2008, the Portuguese footwear in- 
dustry is estimated to have produced 
68 million pairs of shoes, according 
to available statistics. The scale of 
this production becomes clearer if 
we note that if aimed in its entirety 
at the Portuguese market, it would 
correspond to almost seven pairs of 
shoes for each inhabitant. Although 
impressive, this figure is lower than 
that achieved in recent years, as may 
be observed in G01, a result of the 
grave international economic crisis 
that has had negative repercussions 
on the demand for all products, espe- 
cially consumer goods, which includes 
footwear. Even so, the industry has 
shown itself to be resilient, and in the 
last year its levels of employment have 
remained practically unaltered, stan- 
ding at around 36 thousand people. 

The last few decades have seen fast and 
intensive transformations take place 
within the Portuguese footwear indus- 
try. In the 1 980s, the conditions offered 
by Portugal in terms of proximity to the 
large European markets and low pro- 
duction costs, combined with the fina- 
lization of the single European market, 
attracted a wave of foreign investment 
to Portugal that transformed the struc- 
ture of the industry. The presence of 



large international companies and the 
heavy investments made by home- 
grown companies permitted a rapid 
growth in production that reached a 
peak inthe mid 1990s: in 1994, the indus- 
try produced 110 million pairs of shoes. 
The second half of that decade and 
the beginning of the new century 
brought a profound alteration to 
the international footwear market. 

The coming down of the last barriers to 
international trade and the addition of 
new members to the World Trade Orga- 
nization permitted the affirmation of 
non-European countries, particularly 
China, as being particularly advanta- 
geous locations for high-volume and 
low-cost producers. The competitive 
advantages that had attracted large 
international footwear companies to 
Portugal in the 1980s disappeared at 
a stroke, followed of course by many 
of those companies that had set up 
in Portugal, who relocated their ope- 
rations to other parts of the world. 

The departure of the majority of the 
large foreign-investment companies 
that were based in Portugal and the 
increasingly aggressive competiti- 
ve environment in the international 
markets could not but leave their 



marks on footwear production sta- 
tistics, which underwent an almost 
continuous downturn up to 2005, 
the year in which Portugal produced 
a "mere" 72 million pairs of shoes. 

It is worth noting that the contraction 
of the footwear industry in the years 
around the turn of the century was 
not specific to Portugal. According 
to available statistics, between 1998 
and 2006 the number of workers em- 
ployed within the Portuguese footwear 
industry went down by an average of 
4% per year. Although this was cer- 
tainly a negative trajectory, it was, as 
shown in G02, the least unfavourable 
evolution out of all those Western Eu- 
ropean countries that have footwear 
production, being slightly less than 
that seen in Italy and Spain, the main 
competitors for Portuguese footwear. 
This situation was seen despite the- 
se countries not having been faced 
with a relocation of foreign-capital 
companies on the scale faced by Por- 
tugal, as investment in those other 
countries had not taken place on the 
same scale as they had in Portugal. 



G01. EMPLOYMENT AND PRODUCTION (1974- 2007). EMPREGO E PRODUCAO (1974 - 2007) 
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Em 2008, segundo as estatisticas dispo- 
niveis, a Industrie/ portuguesa de caicado 
devera ter produzido 68 milhoes de pares 
de sapatos. A ordem de grandeza des- 
ta producao torna-se mais evidente se 
notarmos que, se dirigida integralmente 
para o mercado portugues, corresponde- 
ria a quase sete pares par cada habitan- 
te do pais. Apesar de muito significativo, 
este numero representa um recuo face 
aos anos mais recentes, como se pode 
observar no Grafico 01, fruto da grave 
crise economica internacional que se 
repercutiu negativamente na procura 
de todos os produtos, designadamen- 
te bens de consumo, incluindo o caica- 
do. Ainda assim, a industria mostrou 
resiliencia e, no ultimo ano, o seu nivel 
de emprego permaneceu praticamente 
inaiterado, rondando as 36 mil pessoas. 

As ultimas decadas assistiram a rapidas 
e intensas transformacoes na industria 
portuguesa de caicado. Na decada de 
80 do seculo passado, as condicoes pro- 
porcionadas por Portugal em termos de 
proximidade aos grandes mercados euro- 
peus e baixos custos de producao, atiadas 
a conclusao do mercado unico europeu, 
atrairam para o pais uma vaga de investi- 
mento estrangeiro que transformou a es- 
trutura da industria. A presenca de gran- 
des empresas internacionais e o forte 



investimento efectuado pelas empresas 
de raiz nacionat permitiram o rapido cres- 
cimento da producao que atingiu um pico 
em meados da decada de 90: em 1994, a 
industria produziu 110 milhoes de pares. 

A segunda metade daquela decada e 
o inicio do novo seculo trouxeram uma 
profunda alteracao do mercado interna- 
cional de caicado. A queda das ultimas 
barreiras ao comercio internacional e a 
adesao de novos membros a Organiza- 
cao Mundial de Comercio permitiram a 
afirmacao de paises nao europeus, com 
particular destaque para a China, como 
locatizacoes privilegiadas para os pro- 
dutores que apostassem essencialmente 
no volume de producao e no baixo custo. 
Desapareciam assim as vantagens com- 
petitivas que, na decada de 80, tinham 
atraido grandes empresas internacio- 
nais de caicado para Portugal e, natural- 
mente, muitas das que entao se tinham 
instalado no pais deslocalizaram a sua 
actividade para outras regioes do globo. 

A partida da maioria das grandes em- 
presas de capital estrangeiro que se 
locatizavam no nosso pais e o acres- 
cimo de agressividade concorrencial 
nos mercados internacionais nao po- 
deriam deixar de se fazer sentir nas 
estatisticas do caicado portugues que 



registaram um recuo quase continuo 
ate 2005, ano em que Portugal pro- 
duziu "apenas" 72 milhoes de pares. 

Importa notarque a contraccao da indus- 
tria do caicado nos anos que rodearam 
a mudanca de seculo nao foi uma espe- 
cificidade portuguesa. De acordo com 
as estatisticas disponiveis, entre 1998 e 
2006, o numero de trabalhadores ao ser- 
vico na industria portuguesa de caicado 
reduziu-se a uma taxa media anual de 
4%. Tratando-se embora de uma evotu- 
cao negativa, foi, como mostra o Grafico 
02, a menos desfavoravel entre os paises 
da Europa ocidental em que a produ- 
cao de caicado tern alguma expressao, 
sendo ligeiramente menor do que a ve- 
rificada em Italia e Espanha, principals 
concorrentes do caicado portugues. 
Isto apesar de estes paises nao terem 
sido confrontados com um movimen- 
to de deslocalizacao de empresas de 
capital estrangeiro de dimensao se- 
melhante ao verificado em Portugal, 
uma vez que este nunca atingiu ai a ex- 
pressao que chegou a ter no nosso pais. 



G02. NUMBER OF EMPLOYEES (1998 - 2006) . NUMERO DE TRABALHADORES (1998 - 2006) 
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In terms of turnover (G03) for the same pe- 
riod, Portugal suffered an annual average 
decrease of 2.4%, less than that registered 
by large producers such as Spain (3.4%) and 
France (5.2%), although larger than that re- 
gistered in Italy. 



Em termos de volume de negocios (Grafico 
03), no mesmo periodo, Portugal sofreu uma 
queda media anual de 2,4%, menor do que a 
registada em produtores relevantes como a 
Espanha (3,4%) e a Franca (5,2%), embora 
maior do que a registada em Italia. 



Portuguese companies did not sit back and 
passively accept this situation. Aware of the 
changes in the competitive environment, 
they underwent profound restructuring, 
investing in the so-called dynamic factors 
of competitivity. They underwent techno- 
logical refits, and drastically re-engineered 
their processes in order to be able to meet 
any order, however small. They aimed them- 
selves at those market segments of greatest 
added-value, seeking to make their mark as 
creators of fashion, and not, as so often hap- 
pened in the past, acting as mere replicators 
of styles created by the clients who had sub- 
contracted them. Many companies created 
their own brands. 

This proactive attitude is immediately visible 
in levels of investment. As shown in G04, for 
the years 1999-2006, the Portuguese foot- 
wear industry invested on average around 
16% of its gross added value annually, al- 
most double the rate of investment made by 
its main competitors, the Spanish and Ital- 
ian industries, and a clear signal to the in- 
tensity of the efforts made to strengthen the 
industry's position internationally. 



As empresas nacionais nao assistiram pas- 
sivamente a estes fenomenos. Conscientes 
da alteracao do enquadramento concorren- 
cial, empreenderam uma profunda reestru- 
turacao, apostando nos chamados factores 
dinamicos de competitividade. Equiparam- 
-se tecnotogicamente e procederam a uma 
drastica reengenharia dos processos para 
serem capazes de responder a quaisquer 
encomendas, por muito reduzida que fosse a 
sua dimensao. Orientaram-se para segmen- 
tos de mercado de maior valor acrescentado 
e procuraram afirmar-se como criadoras 
de moda e nao apenas, como tantas vezes 
acontecia antes, como meras replicadoras 
de modelos concebidos por quern as sub- 
contratava. Muitas criaram as suas proprias 
marcas. 

Esta atitude proactiva e, desde logo, patente 
nos niveis de investimento. Como se observa 
no Grafico 04, no periodo 1999-2006, a indus- 
tria portuguesa de calcado investiu anual- 
mente, em media, cerca de 16% do seu valor 
acrescentado bruto, quase o dobro do ritmo 
de investimento das suas principals concor- 
rentes, as industrias espanhola e itatiana, 
num claro testemunho do seu empenha- 
mento em reforcar a sua posicao no contexto 
internacionat. 



G03. TURNOVER (1998 - 2006) . VOLUME DE NEGOCIOS (1998 - 2006) 
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G04. AVERAGE INVESTMENT RATE (1999 - 2006) . TAXA MEDIA DE INVESTIMENTO (1999 - 2006) 
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Recent statistics on use of instruments for 
the protection of intellectual property also 
bear witness to this attitude: for companies 
that seek to differentiate their products in a 
setting of international competition, these 
instruments are naturally of great impor- 
tance. Between 2002 and 2008, the number 
of requests for the registration of brands 
and logotypes sent to GAPI, the industrial 
property support office of the CTCP, the 
Portuguese footwear industry technological 
centre, saw a five-fold increase, from 6 to 
32, with the number of applications for the 
registration of styles growing by a factor of 
29, from 8 to 229, as shown in G05. 



As estatisticas mais recentes sobre a utili- 
zacao de instrumentos de proteccao da pro- 
priedade intelectual sao outro testemunho 
desta atitude: para empresas que procuram 
diferenciar os seus produtos face a concor- 
rencia international, estes instrumentos sao, 
naturalmente, de grande importancia. Entre 
2002 e 2008, o numero de pedidos de regis- 
to de marcas e logdtipos encaminhados pelo 
Gabinete de Apoio a Propriedade Industrial 
(GAPI) do Centro Tecnoldgico do Calcado de 
Portugal (CTCP) multiplicou-se por mais de 5, 
de 6 para 32, e o numero de pedidos de re- 
gisto de modelos cresceu 29 vezes, de 8 para 
229, como se pode ver no Grafico 05. 



G05. NUMBER OF REGISTRATION REQUESTS SUPPORTED BY GAPI/CTCP (2002 - 2008) 
NUMERO DE PEDIDOS DE REGISTO APOIADOS PELO GAPI/CTCP (2002 - 2008) 




REQUESTS OF REGISTRATION OF MODELS . PEDIDOS DE REGISTO DE MODELOS 

REQUESTS OF REGISTRATION OF TRADEMARKS AND LOGOS . PEDIDOS DE REGISTO DE MARCAS E L0G0TIP0S 
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INTRA-SECTORIAL SPECIALIZATION 
ESPECIALIZACAO INTRA-SECTORIAL 
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When analysing the performance of the 
Portuguese industry, its intra-sectorial 
specialization must be taken into account: 
Portugal is highly specialized in the seg- 
ment of leather footwear, tending towards 
that with a higher added value. Most recent 
data, shown in G06, confirms this spe- 
cialization, one which in fact seems to be 
becoming stronger, with the production of 
leather footwear by the Portuguese indus- 
try in 2008 representing a figure of 88% of 
total value. 

Women's and men's shoes represent, re- 
spectively, around one half and one third 
respectively of national production of 
leather footwear, with some growth in the 
importance of the former and a reduction in 
production of the latter being seen in 2008. 
Given that women's footwear contains, as 
a rule, a larger component of design than 
that of men, this change seems to reflect 
the growing investment by Portuguese 
companies in higher-value market seg- 
ments. As seen in G07, it is worth pointing 
outthatas well as beingthe most produced 
in Portugal, these two types of footwear 
are, together with sporting footwear, those 
able to command a higher average price 
(higher than 25 euros). Statistics relative to 
2008 also reveal strong growth (12%) in the 
production of children's footwear, another 
market segment in which the element of 
design is becoming increasingly relevant. 



Na anatise da performance do calcado portu- 
gues e fundamental ter em conta a sua espe- 
cializacao intra-sectorial: Portugal apresen- 
ta uma forte especializacao no segmento de 
calcado de couro, tendencialmente de alto 
valor acrescentado. Os dados mais recentes, 
retratados no Grafico 06, confirmam esta es- 
pecializacao que parece, alias, estar a refor- 
car-se: em 2008, o peso do calcado de couro 
na producao da industria, em valor, atingiu os 
88%. 

Os sapatos de senhora e de homem repre- 
sentam, respectivamente, cerca de metade 
e urn terco da producao nacional de calcado 
de couro, sendo que, em 2008, se verificou al- 
gum crescimento na importancia do primeiro 
e reducao na do segundo. Dado que o calcado 
de senhora tern, em regra, uma maior com- 
ponente de moda do que o de homem, esta 
evolucdo parece reflectir a crescente aposta 
das empresas portuguesas em segmentos 
de mercado de elevado valor acrescentado. 
De salientar, como se verifica no Grafico 07, 
que, para alem de serem os de maior peso 
na producao nacional, estes dois tipos de 
calcado sao, simultaneamente, em con- 
junto com o calcado de desporto, os que 
conseguem um preco medio mais elevado 
(superior aos 25 euros). As estatisticas rela- 
tivas a 2008 revelam iguatmente um forte 
crescimento (12%) na producao de calcado 
de crianca, outro segmento em que a com- 
ponente moda e cada vez mais relevante. 



G06. FOOTWEAR PRODUCTION - VALUE (2008) . PRODUCAO DE CALCADO - VALOR (2008) 
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G07. PORTUGUESE FOOTWEAR PRODUTION 2008 . PRODUCAO PORTUGUESA DE CALCADO 2008 
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PRODUCTIVITY 
PRODUTIVIDADE 



G08. PRODUCTIVITY (1 974 - 2008) . PRODUTIVIDADE (1974 - 2008) 




PAIRS PER EMPLOYEE . PARES POR TRABALHADOR 
GPV PER EMPLOYEE . VBP POR TRABALHADOR 



The strategy of the Portuguese in- 
dustry, which is based on favouring 
segments with a higher added value, 
does not negate the need to pay at- 
tention to production efficiency. Le- 
vels of productivity achieved by the 
footwear industry have remained sta- 
ble over the last few years, standing 
at around 2,000 pairs per employee. 
In 2008, however, according to the 
provisional statistics available so far, 
the decrease in production previously 
mentioned combined with stability in 
levels of employment has resulted in 
a slight fall in this indicator. Despite 
this inauspicious change in actual ra- 
tes of productivity, the gross produc- 
tion value per employee continued 
to grow, as shown in G08, surpassing 
the figure of 37 thousand euros for 
the first time, a result of the increase 
in average price achieved. The most 
relevant data, which is that relating 
to added value, is only available up 
to 2006. As shown in G09, despite the 
natural oscillations from year to year 
the trend of this indicator is that of 
continuous growth, having reached, in 
2006, a maximum figure of almost 12 
thousand euros per employee, repre- 
senting a growth of 34% in relation to 
the same figure one decade earlier. 
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G09. GROSS VALUE ADDED PER EMPLOYEE (1996 - 2006) 

VALOR ACRESCENTADO BRUTO POR TRABALHADOR (1996 - 2006) 




A estrategia da industria, de aposta 
preferential nos segmentos de eleva- 
do valor acrescentado, nao dispensa 
a atencao a eficiencia na producao. 
Nos ultimos anos, os niveis de produ- 
tividade fisica da industria de calcado 
tem-se mantido estaveis, em torno 
dos 2.000 pares por trabalhador. No 
entanto, em 2008, de acordo com as 
estatlsticas provisorias disponiveis, 
o recuo na producao ja anteriormente 
mencionado, conjugado com a esta- 
bilidade no nivel de emprego, resultou 
numa ligeira quebra neste indicador. 
Apesar desta evolucao menos auspi- 
ciosa dos indices fisicos de produti- 
vidade, o valor bruto da producao por 
trabalhador continuou a crescer, como 
se verifica no Grafico 08, tendo ultra- 
passado pela primeira vez os 37 mil eu- 
ros, fruto do aumento do preco medio 
praticado. Os dados mais relevantes, 
os relativos ao valor acrescentado, so 
estao disponiveis ate 2006. Como se 
mostra no Grafico 09, apesar das na- 
turais oscilacoes de ano para ano, este 
indicador tern apresentado uma ten- 
dencia de crescimento continuo, tendo 
atingido, em 2006, um maximo de qua- 
se 12 mil euros por trabalhador, que 
representa um crescimento de 34% 
face oo verificado uma decada antes. 



EXTERNAL TRADE 
COMERCIO EXTERNO 



In an initial analysis of the topic of external trade, which is de- 
alt with more fully in a later chapter, G10 shows that in 2008 
the total sum exported by the industry increased by around 
2%, the continuation of a tendency to rise that began in 2005. 
That year saw the reversal of a process of progressive reduc- 
tion in exports of Portuguese footwear that had started at the 
end of the 1990s, a result of the previously mentioned phe- 
nomenon related to changes in production, specifically the 
relocation of many of the foreign-capital companies that had 
set up in Portugal. G10 also shows that exports maintained, 
last year, a weighting in relation to Portuguese production of 
around 96%, confirming the extremely strong dedication of 
the industry towards international markets. 

At the same time in 2008, the average price per pair of expor- 
ted footwear grew significantly, reaching the 20 euro bracket 
for the very first time, a figure that, as we will see further on 
in this study, places Portugal amongst those exporters that 
are able to charge the highest prices, on a global level. It is 
notable that over the last ten years this indicator has risen by 
30%, despite a period of stagnation that occurred between 
2001 and 2004. 



Fazendo agora uma primeira analise ao tema do comercio ex- 
terno, que e tratado mais desenvolvidamente em capitulo pos- 
terior, o Grafico lOmostra que, em 2008, o montante exportado 
pela industria aumentou cerca de 2%, continuando uma ten- 
dencia ascendente que se iniciou em 2005. Nesse ano, inver- 
teu-se um processo de progressiva reducao das exportacoes 
portuguesas de calcado que vinha do final dos anos 90, em re- 
sultado de fendmenosja mencionados a proposito da evolucao 
da producao, nomeadamente a deslocalizacao de muitas em- 
presas de capital estrangeiro que estavam instatadas no nosso 
pais. mesmo Grafico mostra que as exportacoes mantiveram, 
no ultimo ano, um peso na producao nacional de cerca de 96%, 
confirmando a fortissimo orientacao da industria para os mer- 
cados internacionais. 

Simultaneamente, em 2008, o preco medio por par de caica- 
do exportado cresceu de forma significativa, atingindo pela 
primeira vez a casa dos 20 euros, valor que, como veremos 
adiante, situa Portugal entre os exportadores que conseguem 
cobrar precos mais elevados, a nfvel mundial. De assinalar 
que, apesar de um perfodo de estagnacao entre 2001 e 2004, 
nos ultimos 10 anos, este indicador aumentou 30%. 



G10. EXPORTS (1974 -2008). EXPORTACOES (1974- 2008) 




EXPORTS (THOUSAND EURO) . EXPORTACOES (MILHARES DE EUROS) 

SHARE OF EXPORTS IN PRODUTION . PESO DAS EXPORTACOES NA PRODUCAO 



Gil. AVERAGE EXPORT PRICE (1 999 - 2008) . PRECO MEDIO DE EXP0RTACA0 (1999 - 2008) 
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The export side of the footwear industry makes an 
important contribution to Portuguese balance of tra- 
de. The last few years growth in exports has, howe- 
ver, been accompanied by an even greater growth in 
imports, which currently stand at around 420 million 
euros. Even so, of all sectors of Portuguese industry, 
the footwear industry continues to present the hi- 
ghest rate of coverage of imports by exports: as seen 
in G12, footwear exports are almost two and a half 
times higher than imports, which results in a positive 
balance of trade to the order of 870 million euros. 

The sector also presents the highest rate of revealed 
comparative advantage of all Portuguese industries 
(G13). This indicator compares the weighting of a 
determined industry within a nation's exports to its 
weighting in relation to world-wide exports. As can 
be seen on the chart, the weighting of footwear in 
relation to all Portuguese exports is almost six times 
the figure that this industry achieves within world- 
wide exports. No other sector in Portugal manages 
to achieve a figure of five, and only wood and cork, 
and ceramics and glass manage a figure of more than 
three. 



pendor exportador da industria do catcado da um 
importante contributo para as contas externas portu- 
guesas. No entanto, nos ultimos anos, o crescimento 
das suas exportacoes, foi acompanhado por um ainda 
mais rapido crescimento das importacoes, que rondam 
ja os 420 milhoes de euros. sector continua, contudo, 
a apresentar a mais aita taxa de cobertura das impor- 
tacoes pelas exportacoes de toda a industria nacional: 
como se iiustra no Grafico 12, as exportacoes de catca- 
do soo quase duas vezes e meia super/ores as importa- 
coes, resultando num so/do comercial muito positivo, 
da ordem dos 870 milhoes de euros. 

sector apresenta igualmente o mais elevado indice 
de vantagem comparativa revelada de toda a industria 
nacional (Grafico 13). Este indicador compara o peso de 
determinada industria nas exportacoes nacionais com 
o seu peso nas exportacoes mundiais. Como se pode 
ver no grafico, o peso do calcado nas exportacoes por- 
tuguesas e quase seis vezes o que esta industria tern 
nas exportacoes mundiais. Em Portugal, nenhum outro 
sector atinge um indice de cinco e apenas a madeira e 
cortica e a ceramica e vidro ultrapassam os tres. 



G1 2. IMPORTS COVERAGE RATIO (2008) . TAXA DE COBERTURA DAS IMPORTACOES (2008) 



FOOTWEAR . CALCADO 

WOOD AND CORK . MADEIRA E CORTICA 

CERAMICS AND GLASS . CERAMICA E VIDRO 

TEXTIL . TEXTIL 

PULP. PAPER AND CARDBOARD. PASTA DE MADEIRA, PAPELECARTAO 

WORKS OF ART AND ANTIQUES. OBJECTOS DE ARTE E ANTIGUIDADES 

ARMS AND AMMUNITIONS . ARMAS E MUNICOES 

FOOD. BEVERAGES AND TOBACCO . INDUSTRIAALIMENTAR, BEBIDAS E TABACO 

OILS AND FATS . OLEOS E GORDURAS 

VARIOUS PRODUCTS . PRODUTOS DIVERSOS 

PLASTICS AND RUBBER. PLASTICOS E BORRACHA 

TRANSPORTATION MATERIAL . MATERIAL DE TRANSPORTE 

ELECTRICAL MATERIAL . MATERIAL ELECTRICO 

COMMON METALS AND OTHERS . METAIS COMUNS E OUTROS 

PEARLS AND PRECIOUS METALS . PEROLAS E METAIS PRECIOSOS 

CHEMICALS . PRODUTOS QUlMICOS 

ANIMAL KINGDOM PRODUCTS . PRODUTOS DO REINO ANIMAL 

PHOTOGRAPHY AND OPTICAL EQUIPMENT . FOTOGRAFIA EAPARELHOS OPTICOS 

MINERAL PRODUCTS . PRODUTOS MINERAIS 

VEGETABLE KINGDOM PRODUCTS . PRODUTOS DO REINO VEGETAL 

SKINS AND HIDES . PELES E COUROS 




G13. REVEALED COMPARATIVE ADVANTAGE (2007) . VANTAGEM COMPARATIVA REVELADA (2007) 
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FOOTW EAR. CALCADO 

WOOD AND CORK . MADEIRA E CORTICA 

CERAMICS AND GLASS . CERAMICA E VIDRO 

TEXTIL. TEXTIL 

OILS AND FATS . OLEOS E GORDURAS 

PULP. PAPER AND CARDBOARD . PASTA DE MADEIRA, PAPELECARTAO 

FOOD. BEVERAGES AND TOBACCO. INDUSTRIA ALIMENTAR, BEBIDAS E TABACO 

OTHER PRODUCTS . OUTROS PRODUTOS 

PLASTICS AND RUBBER . PLASTICOS E BORRACHA 

ARMS AN DAM MUNITIONS. ARMAS EMUN/COES 

ANIMAL KINGDOM PRODUCTS . PRODUTOS DO REINO ANIMAL 

TRANSPORTATION MATERIAL . MATERIAL DE TRANSPORTE 

COMMON METALS AND OTHERS . METAIS COMUNS E OUTROS 

ELECTRICAL MATERIAL . MATERIAL ELECTRICO 

VEGETABLE KINGDOM PRODUCTS . PRODUTOS DO REINO VEGETAL 

MINERAL PRODUCTS . PRODUTOS MINERAIS 

CHEMICALS . PRODUTOS QUlMICOS 

SKINS AND HIDES. PELES E COUROS 

PHOTOGRAPHY AND OPTICAL EQUIPMENT . FOTOGRAFIA EAPARELHOS OPTICOS 

WORKS OF ART AND ANTIQUES . OBJECTOS DE ARTE E ANTIGUIDADES 

PEARLS AN D PRECIOUS M ETALS . PEROLAS E METAIS PRECIOSOS 




NTERNAL CONSUMPTION 
CONSUMO INTERNO 



Comparison of production, exports and im- 
port figures suggests that, in 2008, around 
55 million pairs of shoes were bought in Por- 
tugal, corresponding to a value of 495 million 
euros, which represents a fall in consump- 
tion of around 6% in relation to the previous 
year. This decrease is a good illustration of the 
effects of the economic crisis with which the 
industry is being forced to grapple. 

The distribution of consumption by type of 
footwear is substantially different from that 
of production: although it represents 88% of 
this latter category, leather footwear does not 
exceed 59% of footwear purchased; plastic 
footwear, on the other hand, achieves a figure 
of 19% of sales while coming in at around 2% 
of production, and textile-based footwear cor- 
responds to 17% of sales, which accounts for 
only 3% of production. 

This confirms the fact that the Portugue- 
se industry is specialized in those types of 
footwear of greatest value, exporting the ma- 
jority of its production, whereas the home 
market, consisting of differing types of 
footwear, is mostly supplied by imports. As 
can be seen in G14, it is, however, among- 
st this latter, lower priced segment that the 
home market has shown the greatest le- 
vels of activity. With the exception of unisex 
footwearandsafetyfootwear,alltypesof leather 
footwear have reported declining sales in re- 
cent years, with the opposite happening in 
relation to footwear made of other materials. 



confronto dos valores de producao, exporta- 
coes e importacoes sugere que, em 2008, deve- 
rao ter sido consumidos em Portugal cerca de 
55 miihoes de pares de sapatos, a que tera cor- 
respond/do um valor de 495 miihoes de euros, 
o que representa uma quebra de cerca de 6% 
face oo ano anterior. Esta quebra ilustra bem 
os efeitos da crise economica com que a indus- 
tria tern tido que lidar. 

A distribuicao do consumo por tipo de calca- 
do e substancialmente diferente da verificada 
para a producao nacional: enquanto represen- 
ta 88% desta ultima, o calcado de couro nao vai 
alem de 59% do consumo; em contrapartida, o 
calcado de plastico atinge os 19% do consu- 
mo, quando se fica pelos 2% da producao, e o 
calcado textil corresponde a 17% do consumo, 
sendo apenas 3% da producao. 

Confirma-se assim que a industria portuguesa 
se especializa nos tipos de calcado de maior 
valor, exportando grande parte da sua produ- 
cao, enquanto o mercado nacional de outros ti- 
pos de calcado e abastecido, em grande parte, 
por via de importacoes. Como se pode verificar 
no Grafico 74 e, no entanto, nestes ultimos seg- 
mentos de mercado, de mais baixo preco, que 
o mercado nacional tern demonstrado maior 
dinamismo. Com excepcao do calcado unisexo 
e do calcado de seguranca, todos os tipos de 
calcado de couro viram o seu consumo cair, nos 
anos mais recentes, passando-se o contrario 
com o calcado de outros materials. 



G14. VARIATIONS IN CONSUMPTION BY TYPE OF FOOTWEAR (2003 - 2008) 
VARIACOES NO CONSUMO POR TIPO DE CALCADO (2003 - 2008) 



OTHER PLASTIC FOOTWEAR . 0UTR0 CALCADO EM PLASTICO 



LEATHER UNISSEX FOOTWEAR . CALCADO UNISEXO EM COURO 



LEATH ER SAFETY FOOTWEAR . CALCADO DE SEGURANCA EM COURO 



TEXTILE UPPERS FOOTWEAR . CALCADO EM TEXTIL 



WATER RESISTENT FOOTWEAR . CALCADO IMPREMEAVEL 




J 
I 



LEATHER LADIES FOOTWEAR . CALCADO DE SENHORA EM COURO 



LEATHER CHILDREM'S FOOTWEAR . CALCADO DE CRIANCA EM COURO 




OTHER MATERIALS FOOTWEAR . CALCADO EM OUTROS MATERIAiS 



LEATHER MEN'S FOOTWEAR. CALCADO DE HOMEM EM COURO 



LEATHER SPORTS FOOTWEAR . CALCADO DE DESPORTO EM COURO 



OTHER LEATHER FOOTWEAR. OUTRO CALCADO EM COURO 



0% 25% 50% 75% 100% 

NUMBER OF EM PLOYEES . NUMERO DE EMPREGADOS 



125% 150% 



I PAIRS. PARES 
I VALUE. VALOR 
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CURRENT SITUATION 
CONJUNTURA 



To conclude this first chapter, a brief note on the current setting is in order. As shown 
by G15, the change in the environment in which the footwear industry operates at the 
beginning of the 21 st century can be divided into three periods. In the first phase, which 
ran up to the middle of 2004 and coincided with the period of industry restructuring 
related to the relocation to other countries of the large, foreign-capital companies, the 
opinion of businesses in this sector on the state of affairs degenerated rapidly, and at 
a faster rate than that seen within the Portuguese manufacturing industry generally. 
Between the second half of that year and 2007, once that more critical period of res- 
tructuring had been dealt with, the opposite was seen, with footwear production corn- 
pan ies of t he opinion that the state of affairs was improving. Finally, in the last year and 
within the context of the current international economic crisis, confidence amongst 
manufacturers in the footwear industry has decreased, but to a lesser degree than it 
has amongst industry as a whole, which suggests that the restructuring that took place 
at the beginning of the decade furnished the industry with conditions more suited to 
facing current challenges. 

A terminar este primeiro capituto, importa apresentar uma breve nota sobre a situacao 
conjunturat. Como se observa no Grafico 15, a evolucao da conjuntura na industria de 
calcado, neste inicio de secuto XXI, pode dividir-se em tres periodos. Numa primeira 
fase, ate meados de 2004, coincidente com o perlodo de reestruturacao da industria, 
e nomeadamente com a saida das grandes empresas de capital estrangeiro, a opiniao 
das empresas do sector sobre o estado dos negocios degradou-se acentuadamente e a 
um ritmo superior ao verificado na media da industria transformadora nacional. A partir 
do segundo semestre daquele ano e ate 2007, ultrapassada essa fase mais critica de 
reestruturacao, verificou-se o oposto, com a opiniao das empresas de calcado sobre o 
"estado dos negocios" a melhorar de forma mais acentuada do que aqueia media. Final- 
mente, no ultimo ano, no contexto da actual crise economica internacional, a confianca 
dos empresarios da industria de calcado degradou-se, mas menos do que a do conjunto 
da industria, o que sugere que a reestruturacao do inicio da decada dotou a industria de 
condicoes mais adequadas para enfrentar os actuais desafios. 



G15. BUSINESS CONDITION INDICATORS (2001 - 2008) . INDICADORES DE CONJUNTURA (2001 -2008) 




18 

FOOTWEAR, 

COMPONENTS 

AND LEATHER 

GOODS 

STATISTICAL 

STUDY 08 



PORTU 
GUESE 
SHOES 



FOOTWEAR SECTOR . SECTOR DO CALCADO 
MANUFACTURER INDUSTRY . INDUSTRIA TRANSFORMADORA 



STATISTICAL DATA BASE 
BASE DE DADOS ESTATISTICA 



TRENDS OF THE PORTUGUESE FOOTWEAR INDUSTRY . EVOLUCAO DA INDUSTRIA DE CALCADO PORTUGUESA 





1974 


1984 


1994 


2004 


2005 


2006 


2007 


2008** 


INDUSTRY. INDUSTRIA 


Companies . Empresas 


number . numero 


673 


971 


1.635 


1.432 


1.481 


1.448 


1.424 


1.381 


Employment . Ernprego 


number . numero 


15.299 


30.850 


59.099 


40.255 


37.836 


36.221 


36.366 


35.767 


Production . Producao* 


thousand pairs . milhares de pares 


15.000 


48.000 


110.000 


84.897 


72.313 


71.643 


75.067 


67.689 


Gross Production Value 
Valor bruto de producao* 


thousand Euros . milhares de Euros 


12.330 


318.891 


1.645.983 


1.471.214 


1.307.357 


1.338.555 


1.336.979 


1.363.630 


FOREIGN TRADE . COMERCIO EXTERNO 


Exports . Exportacoes 


thousand pairs . milhares de pares 


5.200 


31.100 


89.400 


75.159 


64.344 


63.784 


71.830 


64.659 


thousand Euros . milhares de Euros 


3.093 


164.060 


1.283.866 


1.273.252 


1.138.195 


1.166.116 


1.268.401 


1.291.013 


Imports . Importacoes 


thousand pairs . milhares de pares 


2.800 


200 


15.000 


33.154 


39.212 


41.209 


55.646 


52.319 


thousand Euros . milhares de Euros 


324 


738 


97.086 


271.126 


285.473 


318.277 


396.724 


422.722 


Trade Balance . Balanca Comercial 


thousand pairs . milhares de pares 


2.400 


30.900 


74.400 


42.005 


25.131 


22.575 


16.184 


12.340 


thousand Euros . milhares de Euros 


2.769 


163.321 


1.186.780 


1.002.126 


852.722 


847.838 


871.677 


868.291 


Apparent Consumption 
Consumo Aparente 


thousand pairs . milhares de pares 


12.600 


17.100 


35.600 


42.892 


47.181 


49.069 


58.882 


55.350 


thousand Euros . milhares de Euros 


9.561 


155.570 


459.203 


469.088 


454.635 


490.716 


465.302 


495.339 



Coverage rate (value) 
Taxa de Cobertura (valor) 



955% 22224% 1322% 470% 399% 366% 320% 



Share of Imports in Apparent 
Consumption (pairs) 
Peso das Importacoes no Consumo 
Aparente (pares) 



22,2% 



1, 2% 42,1% 77,3% 83,1% 84,0% 94,5% 



Share of Exports in Production (pairs) 
Taxa de Exportacao (pares) 



34,7% 64,8% 81,3% 



J, 5% 89,0% 



* APICCAPS Estimates . Estimativas APICCAPS 
** APICCAPS Forecasts . Previsoes APICCAPS 



94,5% 



3,0% 95,7% 95,5% 
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FOOTWEAR INDUSTRY - GENERAL DATA 2008 . INDUSTRIA DO CALCADO - DADOS GERAIS 2008 



Thousand Pairs . Mithares de Pares 
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Production 
Prod u coo 



Exports 
Exportacoes 



Imports 
Importacoes 



Consumption 
Consumo 



Ladies Footwear . Calcado de Senhora 


23.686 


22.626 


4.453 


5.514 


Men's Footwear . Calcado de Homem 


15.961 


15.247 


2.334 


3.048 


Children's Footwear . Colcado de Crianca 


5.242 


5.007 


2.024 


2.259 


Unissex Footwear . Calcado Unisexo 


1.290 


1.232 


1.278 


1.336 


Safety Footwear . Calcado de Seguranca 


1.266 


1.209 


1.024 


1.081 


Sports Footwear . Calcado de Desporto 


412 


394 


456 


474 


Other Leather Footwear . Outro Calcado em Couro 


2.451 


2.341 


511 


621 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


50.307 


48.055 


12.080 


14.333 


Textile Uppers Footwear . Calcado em Text/7 


6.055 


5.784 


16.043 


16.314 


Water Resistent FootWeart . Calcado Impermeavel 


3.523 


3.365 


763 


920 


Other Plastic Footwear . Outro Calcado em Plastico 


4.576 


4.371 


20.750 


20.955 


Other Materials Footwear . Calcado em outros materials 


3.228 


3.083 


2.683 


2.828 


Total Footwear . Total Calcado 


67.689 


64.659 


52.319 


55.350 




Thousand Euros . Milhares de Euros 




Production 
Producao 


Exports 
Exportacoes 


Imports 
Importacoes 


Consumption 
Consumo 


Ladies Footwear . Calcado de Senhora 


604.236 


572.059 


90.251 


122.428 


Men's Footwear . Calcado de Homem 


388.412 


367.728 


57.793 


78.477 


Children's Footwear . Calcado de Crianca 


91.645 


86.765 


30.028 


34.908 


Unissex Footwear . Calcado Unisexo 


27.396 


25.937 


22.718 


24.177 


Safety Footwear . Calcado de Seguranca 


28.172 


26.672 


12.147 


13.647 


Sports Footwear . Calcado de Desporto 


12.282 


11.628 


8.310 


8.964 


Other Leather Footwear . Outro Calcado em Couro 


42.180 


39.934 


9.211 


11.457 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


1.194.324 


1.130.723 


230.457 


294.058 


Textile Uppers Footwear . Calcado em Textil 


40.994 


38.811 


81.825 


84.009 


Water Resistent FootWeart . Calcado impermeavel 


20.435 


19.347 


5.972 


7.060 


Other Plastic Footwear . Outro Calcado em Plastico 


31.636 


29.951 


91.241 


92.926 


Other Materials Footwear . Calcado em outros materiais 


76.240 


72.180 


13.226 


17.286 


Total Footwear . Total Calcado 


1.363.630 


1.291.013 


422.722 


495.339 




Average price (Euros) . Preco medio (Euros) 




Production 
Producao 


Exports 
Exportacoes 


Imports 
Importacoes 


Consumption 
Consumo 


Ladies Footwear . Colcado de Senhora 


25,51 


25,28 


20,27 


22,20 


Men's Footwear . Calcado de Homem 


24,33 


24,12 


24,76 


25,74 


Children's Footwear . Calcado de Crianca 


17,48 


17,33 


14,83 


15,45 


Unissex Footwear . Calcado Unisexo 


21,24 


21,05 


17,78 


18,10 


Safety Footwear . Calcado de Seguranca 


22,26 


22,06 


11,86 


12,63 


Sports Footwear . Calcado de Desporto 


29,79 


29,52 


18,24 


18,90 


Other Leather Footwear . Outro Calcado em Couro 


17,21 


17,06 


18,02 


18,45 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


23,74 


23,53 


19,08 


20,52 


Textile Uppers Footwear . Calcado em Textil 


6,77 


6,71 


5,10 


5,15 


Water Resistent FootWeart . Calcado impermeavel 


5,80 


5,75 


7,83 


7,67 


Other Plastic Footwear . Outro Calcado em Plastico 


6,91 


6,85 


4,40 


4,43 


Other Materials Footwear . Calcado em outros materiais 


23,62 


23,41 


4,93 


6,11 


Total Footwear . Total Calcado 


20,15 


19,97 


8,08 


8,95 



TRENDS FOR THE EUROPEAN FOOTWEAR INDUSTRY. AVERAGE ANNUAL CHANGE 1998-2006, UNLESS OTHERWISE STATED 
TENDENCIAS DA INDUSTRIA EUROPEIA DE CALCADO. VARIACAO MEDIA ANUAL NO PERIODO 1998-2006, SALVO EXCEPCOES INDICADAS 



Number of Employees 
Numero de Trabathadores 



Turnover 
Volume de Negocios 



Value added per Employee 
VAB par Trabalhador 



Annual growth 

rate 

Tx. crescimento 

anuat 



Annual growth 

rate 

Tx. crescimento 

anuat 



Annual growth 

rate 

Tx. crescimento 

anuat 



Austria . Austria 


4.274 


1.677 


-7,60% 


453 


378 


-2,06% 


32 


55 


8,78% 


Finland . Finlandia 


2.251 


1.555 


-3,86% 


174 


160 


-1,00% 


31 
27 


41 


4,29% 


France . Franca 


29.441 


11.352 


-7,68% 


2.502 


1.452 


-5,24% 


35 


3,58% 


Germany . Alemanha (#} 


16.505 


10.386 


-4,63% 


2.568 


2.116 


-2,20% 


40 


46 


2,06% 


Italy . Italia 


128.489 


84.764 


-4,25% 


14.428 


13.395 


-0,89% 


30 


41 


4,21% 


Poland . Polonia (%) 


41.143 


22.894 


-5,54% 


563 


621 


1,28% 


5 


5 


-1,62% 


Portugal . Portugal 


65.817 


43.897 


-4,16% 


2.174 


1.763 


-2,36% 


10 


12 


3,03% 


Romania . Romenia {*) 


87.494 


86.707 


-0,11% 


386 


831 


14,43% 


2 


4 


10,00% 


Slovenia . Eslovenia (%) 


5.376 


2.496 


-6,70% 


96 


127 


4,08% 


10 
19 


16 
24 


8,00% 


Spain . Espanha 


53.294 


34.653 


-4,37% 


4.727 


3.451 


-3,37% 


3,76% 


United Kingdom . Reino Unido 


20.775 


4.503 


-9,79% 


1.761 


465 


-9,20% 


29 


45 


7,15% 



# All variables are for 1 999 - 2006 . Todos os var/dveis referem-se a 1999-2006 

* All variables are for 2000 - 2006 . Tbdas as variaveis referem-se a 2000-2006 
(%) Gva per worker is for 1 999 - 2006 . Vab par trabalhador refere-se a 1999-2006 



PORTUGUESE FOOTWEAR PRODUCTION (2008) . PRODUCAO PORTUGUESA DE CALCADO (2008) 



Quantity and Value . Quantidade e Valor 




Thousand Pairs 
Milhares Pares 


% 


Thousand Euros 
Milhares de Euros 


% 


Average Price 
Preco Medio 


Ladies Footwear . Calcado de Senhora 


23.686 


34,99% 


604.236 


44,31% 


25,51 


Men's Footwear . Calcado de Homem 


15.961 


23,58% 


388.412 


28,48% 


24,33 


Children's Footwear . Calcado de Crianca 


5.242 


7,74% 


91.645 


6,72% 


17,48 


Unissex Footwear . Calcado Unisexo 


1.290 


1,91% 


27.396 


2,01% 


21,24 


Safety Footwear . Calcado de Seguranca 


1.266 


1,87% 


28.172 


2,07% 


22,26 


Sports Footwear . Calcado de Desporto 


412 


0,61% 


12.282 


0,90% 


29,79 


Other Leather Footwear . Outro Calcado em Couro 


2.451 


3,62% 


42.180 


3,09% 


17,21 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


50.307 


74,32% 


1.194.324 


87,58% 


23,74 


Textile Uppers Footwear . Calcado em Textil 


6.055 


8,95% 


40.994 


3,01% 


6,77 


Water Resistent FootWeart . Calcado Impermeavel 


3.523 


5,20% 


20.435 


1,50% 


5,80 


Other Plastic Footwear . Outro Calcado em Plastico 


4.576 


6,76% 


31.636 


2,32% 


6,91 


Other Materials Footwear . Calcado em outros materials 


3.228 


4,77% 


76.240 


5,59% 


23,62 


Total Footwear . Total Calcado 


67.689 


100,00% 


1.363.630 


100,00% 


20,15 
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Quantity: Thousand pairs . Quantidade: Milhares pares 




2003 




2007 




2008 






Quantity 
Quantidade 


% 


Quantity 
Quantidade 


% 


Quantity 
Quantidade 


% 


Ladies Footwear . Calcado de Senhoro 


33.789 


37,09% 


24.627 


32,81% 


23.686 


34,99% 


Men's Footwear . Calcado de Homem 


24.686 


27,10% 


18.501 


24,65% 


15.961 


23,58% 


Children's Footwear . Calcado de Crianca 


9.692 


10,64% 


5.518 


7,35% 


5.242 


7,74% 


Unissex Footwear . Calcado Unisexo 


1.671 


1,83% 


1.431 


1,91% 


1.290 


1,91% 


Safety Footwear . Calcado de Seguranca 


1.162 


1,28% 


1.250 


1,67% 


1.266 


1,87% 


Sports Footwear . Calcado de Desporto 


465 


0,51% 


422 


0,56% 


412 


0,61% 


Other Leather Footwear . Outro Calcado em Couro 


2.792 


3,07% 


2.899 


3,86% 


2.451 


3,62% 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


74.257 


81,51% 


54.649 


72,80% 


50.307 


74,32% 


Textile Uppers Footwear . Calcado em Textil 


5.570 


6,11% 


6.774 


9,02% 


6.055 


8,95% 


Water Resistent FootWeart . Calcado Impermeavel 


3.071 


3,37% 


3.639 


4,85% 


3.523 


5,20% 


Other Plastic Footwear . Outro Calcado em Plastico 


3.677 


4,04% 


6.606 


8,80% 


4.576 


6,76% 


Other Materials Footwear . Calcado em outros materials 


4.525 


4,97% 


3.399 


4,53% 


3.228 


4,77% 


Total Footwear . Totat Calcado 


91.101 


100,00% 


75.067 


100,00% 


67.689 


100,00% 



PORTUGUESE PRODUCTION TRENDS BY TYPE OF FOOTWEAR . EVOLUCAO DA PRODUCAO PORTUGUESA POR TIPO DE CALCADO 



Value: Thousand Euros . Valor: Milhares Euros 




2003 




2007 




2008 






Value 
Valor 


% 


Value 
Valor 


% 


Value 
Valor 


% 


Ladies Footwear . Calcado de Senhora 


638.471 


40,35% 


566.136 


42,34% 


604.236 


44,31% 


Men's Footwear . Calcado de Homem 


538.067 


34,00% 


414.188 


30,98% 


388.412 


28,48% 


Children's Footwear . Calcado de Crianca 


133.066 


8,41% 


82.536 


6,17% 


91.645 


6,72% 


Unissex Footwear . Calcado Unisexo 


33.527 


2,12% 


28.787 


2,15% 


27.396 


2,01% 


Safety Footwear . Calcado de Seguranca 


25.543 


1,61% 


27.693 


2,07% 


28.172 


2,07% 


Sports Footwear . Calcado de Desporto 


10.659 


0,67% 


12.118 


0,91% 


12.282 


0,90% 


Other Leather Footwear . Outro Calcado em Couro 


45.166 


2,85% 


46.487 


3,48% 


42.180 


3,09% 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


1.424.499 


90,02% 


1.177.945 


88,10% 


1.194.324 


87,58% 


Textile Uppers Footwear . Calcado em Textil 


50.647 


3,20% 


41.258 


3,09% 


40.994 


3,01% 


Water Resistent FootWeart . Calcado Impermeavel 


17.994 


1,14% 


19.659 


1 ,47% 


20.435 


1,50% 


Other Plastic Footwear . Outro Calcado em Plastico 


26.685 


1,69% 


32.473 


2,43% 


31.636 


2,32% 


Other Materials Footwear . Calcado em outros materials 


62.629 


3,96% 


65.644 


4,91% 


76.240 


5,59% 


Total Footwear . Total Calcado 


1.582.454 


100,00% 


1.336.979 


100,00% 


1.363.630 


100,00% 



PORTUGUESE FOOTWEAR CONSUMPTION (2008) . CONSUMO PORTUGUES DE CALCADO (2008) 



Quantity and Value . Quontidade e Valor 




Thousand Pairs 
Milhores Pores 


% 


Thousand Euros 
Milhares de Euros 


% 


Average Price 
Preco Medio 


Ladies Footwear . Colcado de Senhora 


5.514 


9,96% 


122.428 


24,72% 


22,20 


Men's Footwear . Colcado de Homem 


3.048 


5,51% 


78.477 


15,84% 


25,74 


Children's Footwear . Colcado de Crianca 


2.259 


4,08% 


34.908 


7,05% 


15,45 


Unissex Footwear . Calcodo Unisexo 


1.336 


2,41% 


24.177 


4,88% 


18,10 


Safety Footwear . Colcado de Seguranca 


1.081 


1 ,95% 


13.647 


2,76% 


12,63 


Sports Footwear . Colcado de Desporto 


474 


0,86% 


8.964 


1,81% 


18,90 


Other Leather Footwear . Outro Colcado em Couro 


621 


1,12% 


11.457 


2,31% 


18,45 


Sub-Total Leather Footwear . Sub Total Colcado em Couro 


14.333 


25,89% 


294.058 


59,37% 


20,52 


Textile Uppers Footwear . Colcado em Text/7 


16.314 


29,47% 


84.009 


16,96% 


5,15 


Water Resistent FootWeart . Calcado Impermeavel 


920 


1,66% 


7.060 


1,43% 


7,67 


Other Plastic Footwear . Outro Calcado em Plastico 


20.955 


37,86% 


92.926 


18,76% 


4,43 


Other Materials Footwear . Calcodo em outros materials 


2.828 


5,11% 


17.286 


3,49% 


6,11 


Total Footwear . Total Calcado 


55.350 


100,00% 


495.339 


100,00% 


8,95 



PORTUGUESE CONSUMPTION TRENDS BY TYPE OF FOOTWEAR . EVOLUCAO DO CONSUMO PORTUGUES POP TIPO DE CALCADO 



Quantity: Thousand pairs . Quontidade: Milhores pores 




2003 




2007 




2008 






Quantity 
Quontidade 


% 


Quantity 
Quontidade 


% 


Quantity 
Quontidade 


% 


Ladies Footwear . Calcado de Senhora 


5.896 


15,12% 


5.164 


8,77% 


5.514 


9,96% 


Men's Footwear . Calcado de Homem 


4.535 


11,63% 


3.566 


6,06% 


3.048 


5,51% 


Children's Footwear . Calcado de Crianca 


2.374 


6,09% 


2.516 


4,27% 


2.259 


4,08% 


Unissex Footwear . Calcado Unisexo 


1.012 


2,59% 


1.285 


2,18% 


1.336 


2,41% 


Safety Footwear . Calcado de Seguranca 


605 


1,55% 


886 


1,51% 


1.081 


1,95% 


Sports Footwear . Calcado de Desporto 


1.179 


3,02% 


788 


1,34% 


474 


0,86% 


Other Leather Footwear . Outro Calcado em Couro 


1.212 


3,11% 


1.122 


1,91% 


621 


1,12% 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


16.813 


43,12% 


15.326 


26,03% 


14.333 


25,89% 


Textile Uppers Footwear . Calcado em Textil 


9.967 


25,56% 


17.790 


30,21% 


16.314 


29,47% 


Water Resistent FootWeart . Calcado Impermeavel 


802 


2,06% 


920 


1,56% 


920 


1,66% 


Other Plastic Footwear . Outro Calcado em Plastico 


8.257 


21,17% 


20.797 


35,32% 


20.955 


37,86% 


Other Materials Footwear . Calcado em outros materials 


3.155 


8,09% 


4.049 


6,88% 


2.828 


5,11% 


Total Footwear . Total Calcado 


38.993 


100,00% 


58.882 


100,00% 


55.350 


100,00% 



PORTUGUESE CONSUMPTION TRENDS BY TYPE OF FOOTWEAR . EVOLUCAO DO CONSUMO PORTUGUES POP TIPO DE CALCADO 



Value: Thousand Euros . Valor: Milhares Euros 




2003 




2007 




2008 






Value 
Valor 


% 


Value 
Valor 


% 


Value 
Valor 


% 


Ladies Footwear . Calcado de Senhora 


127.669 


27,27% 


106.287 


22,84% 


122.428 


24,72% 


Men's Footwear . Calcado de Homem 


110.341 


23,57% 


80.702 


17,34% 


78.477 


15,84% 


Children's Footwear . Calcado de Crianca 


37.106 


7,93% 


31.150 


6,69% 


34.908 


7,05% 


Unissex Footwear . Calcado Unisexo 


14.546 


3,11% 


20.345 


4,37% 


24.177 


4,88% 


Safety Footwear . Colcado de Seguranca 


9.050 


1,93% 


10.772 


2,31% 


13.647 


2,76% 


Sports Footwear . Calcado de Desporto 


15.482 


3,31% 


11.569 


2,49% 


8.964 


1,81% 


Other Leather Footwear . Outro Calcado em Couro 


20.245 


4,32% 


15.397 


3,31% 


11.457 


2,31% 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


334.438 


71,45% 


276.222 


59,36% 


294.058 


59,37% 


Textile Uppers Footwear . Calcado em Textil 


57.011 


12,18% 


81.770 


17,57% 


84.009 


16,96% 


Water Resistent FootWeart . Calcado Impermeavel 


5.418 


1,16% 


6.878 


1,48% 


7.060 


1,43% 


Other Plastic Footwear . Outro Calcado em Plastico 


51.774 


11,06% 


82.349 


17,70% 


92.926 


18,76% 


Other Materials Footwear . Calcado em outros materiais 


19.453 


4,16% 


18.083 


3,89% 


17.286 


3,49% 


Total Footwear . Total Calcado 


468.094 


100,00% 


465.302 


100,00% 


495.339 


100,00% 
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OTHER INDUSTRIES OFTHE CLUSTER 
OUTRAS INDUSTRIAS DO "CLUSTER" 



The footwear industry is at the heart 
of an important cluster of industries 
within the Portuguese economy, such 
as that of components for footwear 
and leather goods. Although statistics 
for these areas are harder to come by 
than those for the footwear industry 
itself, this second chapter attempts to 
give a brief description of these other 
industries. 



A industria de calcado e o niicleo de 
um importante "cluster" da economia 
national que inclui, nomeadamente, as 
industrias de componentes para calca- 
do e de artigos de pele. Embora a infor- 
macao estatistica que Ihes diz respeito 
seja bastante mais escassa do que a 
existente para o calcado, neste segun- 
do capitulo, ensaia-se uma breve ca- 
racterizacao destas outras industrias. 
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T01 . TRENDS OFTHE PORTUGUESE FOOTWEAR COMPONENTS INDUSTRY (1998 - 2008) 

EVOLUCAO DA INDUSTRIA PORTUGUESA DE COMPONENTES PARA CALCADO (1998 - 2008) 





1998 


1999 


2000 


2001 


2002 


2003 


2004 


2005 


2006 


2007 


2008** 


INDUSTRY. INDLISTRIA 


Companies . Ernpresas 


number . numero 


244 


263 


270 


284 


276 


291 


303 


305 


297 


256 


263 


Employment . Emprego 


number . numero 


5.661 


5.569 


5.193 


5.135 


4.406 


4.917 


5.431 


5.268 


4.707 


3.917 


4.075 


FOREIGN TRADE . COMERCIO EXTERNO 


Exports . Exportacoes 


thousand Euros . milhares de Euros 


111.901 


99.212 


90.919 


93.838 


84.885 


67.854 


72.822 


58.977 


51.369 


45.765 


49.181 


Imports . Importacoes 


thousand Euros . milhares de Euros 


130.124 


143.278 


150.299 


153.330 


135.517 


128.368 


118.968 


103.578 


95.770 


111.928 


106.929 


Trade Balance . Balanca Comercial 


thousand Euros . milhares de Euros 


-18.223 


-44.066 


-59.380 


-59.492 


-50.632 


-60.514 


-46.146 


-44.602 


-44.400 


-66.163 


-57.747 


Coverage rate (value) 
Toxa de Cobertura (valor) 


86,0% 


69,2% 


60,5% 


61,2% 


62,6% 


52,9% 


61,2% 


56,9% 


53,6% 


40,9% 


46,0% 



**APICCAPS FORECASTS . PREVISOESAPICCAPS 
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The structural transformation undergone by 
the footwear industry within the last decade 
could not fail to have an effect on the com- 
ponents industry. The large, international 
footwear producers, some whith production 
units in Portugal, have always sub-contracted 
those stages of the production process with 
less added value. For a long time, this prac- 
tice ensured a very appreciable market for 
Portuguese component manufacturers. With 
the complete opening up of the international 
market, demand for this type of article was re- 
directed to parts of the world with lower labour 
costs, going predominantly to the Far East. 

For this reason, despite the undeniable suc- 
cess of some of its companies, the last decade 
has not favoured the Portuguese components 
industry, as shown in T01. Both employment 
as well as exports underwent clear downturns, 
with the first falling by almost one third be- 
tween 1998 and 2007, and the second receding 
by 60% in the same period. 

Last year, however, and despite the interna- 
tional crisis, the industry registered a positive 
change. Employment increased by 4%, which 
at more than 4 thousand people represents 
around 10% of that of the footwear industry 
as a whole. Exports, in turn, grew by 7.5%, 
coming in at around 50 million euros, which 
combined with a fall in imports permitted a 
significant increase in the balance of trade. 
Coverage rate of imports by exports, which in 
the last four years had fallen markedly, beca- 
me stronger, coming in at 46%. 



A transformacao estrutural por que passou a in- 
dustria de catcado, na ultima decada, nao podia 
deixar de ter consequencias na industria de com- 
ponentes. Os grandes produtores internacionais 
de catcado, atguns dos quais com unidades indus- 
trials no nosso pais, sempre recorreram a subcon- 
tratacao de fases do processo produtivo de menor 
valor acrescentado. Esta pratica assegurou, du- 
rante muito tempo, um mercado muito apreciavel 
para as ernpresas nacionais de componentes. Com 
a completa abertura do mercado internacional, a 
procura por esse tipo de artigo foi redireccionada 
para zonas geograficas com menores custos de la- 
borais, orientando-se predominantemente para o 
Extremo Oriente. 

Por este motivo, apesar do inegavel sucesso de 
algumas das suas ernpresas, a ultima decada 
nao foi favoravel a industria portuguesa de com- 
ponentes, como se pode ver na Tabela 01. Tanto o 
emprego como as exportacoes tiveram evolucoes 
claramente negativas, com o primeiro a cair quase 
um terco, entre 1998 e 2007, e as segundas a recu- 
arem 60%, no mesmo periodo. 

No ultimo ano, no entanto, apesar da crise in- 
ternacional, a industria registou uma evolucao 
favoravel. emprego aumentou 4%, tendo ultra- 
passado as 4 mil pessoas, o que representa cerca 
de 10% da industria de calcado. Por sua vez, as 
exportacoes cresceram 7,5%, tendo rondado os 
50 milhoes de euros, o que, conjugado com uma 
quebra nas importacoes, permitiu uma significa- 
tiva melhoria no saldo comercial. A taxa de cober- 
tura das importacoes pelas exportacoes, que nos 
ultimos quatro anos tinha caido acentuadamente, 
recuperou e atingiu os 46%. 



G16. FOOTWEAR COMPONENTS: ORIGIN OF IMPORTS AND DESTINATION OF EXPORTS (2008) 

COMPONENTES PARA CALCADO: ORIGEM DAS IMPORTACOES E DESTINO DAS EXPORTACOES (2008) 



13% OTHERS. OUTROS 



2% austria . austria 
3% India. India 



5% SLOVAKIA . ESLOVAQUIA 



11% SPAIN. ESPANHA 



19% FRANCE . FRANCA 




43% GERMAN . ALEMANHA 



2% SLOVAKIA . ESLOVAQUIA 

2% AUSTRIA. AUSTRIA I 2% OTHERS . OUTROS 
3% CAPE VERDE . CABO VERDE 

4% CHINA. CHINA _^^ 



9% INDONESIA. INDONESIA 



9% SPAIN . ESPANHA 



1 1 % ITALY . ITALIA 




29% GERMAN . ALEMANHA 



1 2% FRANCE . FRANCA 



14% INDIA . INDIA 



The main export destinations for Portuguese 
footwear components are the large European 
markets: Germany, France and Spain. Ger- 
many leads this group, absorbing 43% of Por- 
tuguese exports. It is worth noting the weight 
that Slovakia has reached, becoming, with its 
share of 5%, the fourth largest destination 
for Portuguese exports. Germany, France and 
Spain also occupy notable positions as the ori- 
ginating countries of imported components for 
footwear, although in this case, India and Italy 
are also included amongst them. 



Os principals destinos das exportacoes portu- 
guesas de componentes para caicado sao os 
grandes mercados europeus: Aiemanha, Fran- 
ca e Espanha. A Aiemanha tidera este grupo, 
absorvendo 43% das exportacoes nacionais. 
De referir o peso que a Esiovaquiaja atcancou, 
sendo, com 5%, o quarto destino das expor- 
tacoes portuguesas. Aiemanha, Franca e Es- 
panha voltam a ocupar posicoes de destaque 
entre as origens das importacoes de compo- 
nentes para caicado, embora, neste caso, a 
India e a Italia se intrometam entre elas. 
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T02. TRENDS OF THE PORTUGUESE LEATHER GOODS INDUSTRY (1998 - 2008) 
EVOLUCAO DA INDUSTRIA PORTUGUESA DE ARTIGOS DE PELE (1998 - 2008) 





1998 


1999 


2000 


2001 


2002 


2003 


2004 


2005 


2006 


2007 


2008** 


INDUSTRY. INDilSTRIA 


Companies . Empresos 


number . numero 


245 


238 


222 


205 


202 


199 


188 


186 


179 


170 


196 


Employment . Emprego 


number . numero 


2.501 


2.406 


2.029 


1.891 


1.799 


1.558 


1.571 


1.420 


1.395 


1.342 


1.562 


FOREIGN TRADE . COMERCIO EXTERNO 


Exports . Exportacoes 


thousand Euros . rnilhares de Euros 


25.805 


18.931 


20.344 


25.557 


25.829 


21.618 


26.867 


25.592 


36.510 


42.640 


51.090 


Imports . Importacoes 


thousand Euros . rnilhares de Euros 


90.455 


103.160 


131.816 


156.071 


157.593 


160.039 


151.138 


144.948 


170.235 


208.522 


215.402 


Trade Balance . Balanca Comercial 


thousand Euros . rnilhares de Euros 


-64.650 


-84.229 


-111.472 


-130.514 


-131.765 


-138.420 


-124.271 


-119.356 


-133.725 


-165.882 


-164.312 


Coverage rate (value) 
Taxo de Cobertura (valor) 


28,5% 


18,4% 


15,4% 


16,4% 


16,4% 


13,5% 


17,8% 


17,7% 


21,4% 


20,4% 


23,7% 



••APICCAPS FORECASTS . PREVISOES APICCAPS 



The leather goods industry has also 
performed positively in 2008. In an 
unfavourable economic climate, the 
industry increased its levels of em- 
ployment by 16% to more than 1,500 
people. Exports increased by almost 
20%, exceeding a figure of 50 million 
euros for the very first time. It must be 
noted that this is the third consecu- 
tive year in which exports have risen, 
showing that this is not a "one-off" 
phenomenon. Imports also registered 
an increase, which at only 3% permit- 
ted a small reduction in the industry's 
trade deficit. Continuing the trend of 
previous years, the coverage rate of 
imports by exports improved, and now 
stands at around 24% in comparison 
to five years ago, when it stood at only 
13.5%. 



Tambem a industria dos artigos de pe/e 
teve, em 2008, uma performance po- 
sitiva. Num contexto economico des- 
favoravet, a industria aumentou o seu 
n'wel de emprego em 16%, tendo uitra- 
passado as 1.500 pessoas. As exporta- 
coes aumentaram quase 20%, tendo, 
pela primeira vez, ultrapassado os 50 
miihoes de euros. E de assinalar que se 
trata ja do terceiro ano consecutivo de 
reforco das exportacoes, demonstran- 
do que nao se trata de um fenomeno 
pontual. As importacoes registaram 
tambem um aumento, mas apenas de 
3%, o que permitiu uma ligeira redu- 
cao no defice comercial da industria. 
Continuando a tendencia de anos ante- 
riores, a taxa de cobertura das impor- 
tacoes peias exportacoes methorou e 
ronda agora os 24%, quando, ha cinco 
anos, se ficava apenas pe/os 13,5%. 



G.17 LEATHER GOODS: ORIGIN OF IMPORTS AND DESTINATION OF EXPORTS (2008) 

ARTIGOS DE PELE: ORIGEM DAS IMPORTACOES E DESTINO DAS EXPORTACOES (2008) 



16% OTHERS. OUTROS 



2% SAUDI ARABIA . ARABIA SAUD1TA 
2% ROMANIA . ROMANIA 

2% ITALY . ITALIA 

2% UNITED KINGDOM . REINO UNIDO 

3% BELGIUM .BELGICA 

3% GERMAN .ALEMANHA 

4% SWITZERLAND . SUICA 



11% ANGOLA. ANGOLA 




32% FRANCE. FRANCA 



23% SPAIN . ESPANHA 



1% slovakia . eslovaouia 
2% united kingdom . reino unido 
2% india. India 

4% german. alema 



5% BELGIUM .BELGICA 



5% OTHERS . OUTROS 



6% NETHERLAND. HOLANDA 



9% FRANCE . FRANCA 



12% CHINA. CHINA 




38% SPAIN .ESPANHA 



16% ITALY. ITALIA 



Portuguese exports of leather goods 
are aimed almost exclusively at the 
European market, with France and 
Spain absorbing more than half of the 
total, with France predominating. At 
third place, however, is Angola, with 
a share of 1 1%. These three countries 
have tended to increase their impor- 
tance as the destination of Portuguese 
exports: whereas five years ago they 
represented half of Portuguese ex- 
ports, they now account for two thirds. 
Germany, the main market for foo- 
twear components, does not go much 
beyond fifth position. 

The main origins of leather goods are 
also other European countries, led by 
Spain (37%) and Italy (16%), whereas 
China, with its share of 12%, is the 
third most important originating ma- 
rket. The top-ten of originating coun- 
tries includes one other non-European 
location, India, although its weighting 
is substantially smaller (2%). 



As exportacoes portuguesas de arti- 
gos de pete dirigem-se quase exclusi- 
vamente para a Europa, sendo que a 
Franca e a Espanha, com predominan- 
cia da primeira, absorvem mais de me- 
tade do total. No entanto, Angola surge 
na terceira posicao, com uma quota de 
11%. Estes tres palses tern vindo a re- 
forcar a sua importancia como destino 
das exportacoes portuguesas: enquan- 
to ha cinco anos representavam me- 
tade das exportacoes nacionais agora 
atingem ja dois tercos. A Atemanha, 
que e o principal mercado dos compo- 
nentes para calcado, nao vai alem da 
quinta posicao. 

As principais origens de artigos de 
pele sao igualmente paises europeus, 
liderados pela Espanha (37%) e Italia 
(16%), embora a China, com uma quo- 
ta de 12%, seja o terceiro mercado de 
origem mais importante. Entre os dez 
primeiros surge igualmente outro pais 
nao-europeu, a india, mas com um 
peso substancialmente mais reduzido 
(2%). 
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TOP FOOTWEAR COMPONENTS EXPORTERS (2007) 

LISTA DOS MAIORES EXPORTADORES DE COMPONENTES DE CALCADO (2007) 



TOP FOOTWEAR COMPONENTS IMPORTERS (2007) 

LISTA DOS MAIORES IMPORTADORES DE COMPONENTES DE CALCADO (2007) 



Value: Million USD . Valor: Milhoes de Dolores 


Country 
Pais 


Exports 
Exportacoes 


Share in Country Exports 
Quota nas Exportacoes do Pais 


China . China 


1.168 






0,10% 


Italy . Italia 


1.091 






0,22% 


Romania . Romenia 


388 






0,96% 


South Korea . Coreia da Sul 


371 






0,10% 


Hong Kong . Hong-Kong 


323 






0,09% 


India . India 


290 






0,20% 


Germany . Alemanha 


272 






0,02% 


USA . Estados Unidos 


206 






0,02% 


Spain . Espanha 


186 






0,07% 


Tunisia . Tunisia 


181 






1,19% 


France . Franca 


144 






0,03% 


Brazil . Brasil 


126 






0,08% 



Value: Million USD . Valor: Milhoes de Dolares 


Country 
Pais 


Imports 
Importacoes 


Share in Country 
Quota nas Importacoes 


Imports 
do Pais 


Italy . Italia 


940 






0,18% 


Germany .Alemanha 


410 






0,04% 


USA . Estados Unidos 


365 






0,02% 


Japan .Japao 


347 






0,06% 


Romania . Romenia 


338 






0,48% 


China . China 


299 






0,03% 


Hong Kong . Hong-Kong 


254 






0,07% 


France . Franca 


247 






0,04% 


Vietnam . Vietname 


225 






0,50% 


Slovakia . Eslovaquia 


192 






0,33% 


Portugal . Portugal 


145 






0,18% 


Spain . Espanha 


132 






0,03% 



PORTUGUESE EXPORTS AND IMPORTS TREND OF FOOTWEAR COMPONENTS 

EVOLUCAO DAS EXPORTACOES E IMPORTACOES PORTUGUESAS DE COMPONENTES PARA CALCADO 



Value: 


Thousand Euros 


. Valor: Milhares Euros 






Years 


. Anos 


Exports 


. Exportacoes 


Imports . Importacoes 


Trade Balance . Saldo Comercial 


1988 






62.488 


32.957 


29.531 


1990 






76.833 


51.018 


25.815 


1992 






88.320 


64.555 


23.765 


1994 






121.699 


98.690 


23.009 


1996 






118.847 


103.895 


14.952 


1998 






111.901 


130.124 


-18.223 


2000 






90.919 


150.299 


-59.380 


2001 






93.838 


153.330 


-59.492 


2002 






84.885 


135.517 


-50.632 


2003 






67.854 


128.368 


-60.514 


2004 






72.822 


118.968 


-46.146 


2005 






58.977 


103.578 


-44.602 


2006 






51.369 


95.770 


-44.401 


2007 






45.765 


111.928 


-66.163 


2008 






49.181 


106.929 


-57.747 



FOOTWEAR COMPONENTS EXPORTS TREND. MAIN BUYERS 

EVOLUCAO DAS EXPORTACOES DE COMPONENTES PARA CALCADO. PRINCIPAIS COMPRADORES 
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Value: Thousand Euros . 


Valor: Milhares de Euros 
















2003 




2007 




2008 










Value 
Valor 


% 


Value 
Valor 


% 


Value 
Valor 


% 


A07/08 


A03/08 


German .Alemanha 


35.611 


52,48% 


17.740 


38,76% 


22.837 


46,43% 


28,73% 


-35,87% 


France . Franca 


14.871 


21,92% 


9.009 


19,69% 


9.417 


19,15% 


4,54% 


-36,67% 


Spain . Espanha 


4.704 


6,93% 


5.003 


10,93% 


5.372 


10,92% 


7,38% 


14,22% 


Slovakia . Eslovaquia 


1.802 


2,66% 


2.636 


5,76% 


2.658 


5,40% 


0,81% 


47,49% 


India . India 


1.129 


1,66% 


1.723 


3,77% 


1.480 


3,01% 


-14,13% 


31,08% 


Austria .Austria 


1.053 


1,55% 


905 


1 ,98% 


918 


1 ,87% 


1,39% 


-12,83% 


Morocco . Marrocos 


228 


0,34% 


1.204 


2,63% 


884 


1 ,80% 


-26,56% 


288,20% 


Israel . Israel 


416 


0,61% 


974 


2,13% 


698 


1,42% 


-28,30% 


68,00% 


Cape Verde . Cabo Verde 


561 


0,83% 


846 


1 ,85% 


684 


1,39% 


-19,20% 


21,82% 


Hungaria . Hungria 


132 


0,20% 


651 


1 ,42% 


541 


1,10% 


-16,81% 


309,03% 


Total . Total 


67.854 


100,00% 


45.765 


100,00% 


49.181 


100,00% 


7,47% 


-27,52% 



FOOTWEAR COMPONENTS IMPORTS TREND. MAIN SUPPLIERS 

EVOLUCAO DAS IMPORTACOES DE COMPONENTES PARA CALCADO. PRINCIPAIS FORNECEDORES 



Value: Thousand Euros . 


Valor: Milhares de Euros 
















2003 




2007 




2008 










Value 
Valor 


% 


Value 
Valor 


% 


Value 
Valor 


% 


A07/08 


A03/08 


German .Alemanha 


35.387 


27,57% 


34.086 


30,45% 


39.189 


36,65% 


14,97% 


10,74% 


India . India 


11.328 


8,82% 


15.910 


14,21% 


14.888 


13,92% 


-6,42% 


31,43% 


France . Franco 


11.988 


9,34% 


14.857 


13,27% 


13.348 


12,48% 


-10,16% 


11,34% 


Italy . Italia 


16.090 


12,53% 


12.450 


11,12% 


12.150 


1 1 ,36% 


-2,41% 


-24,49% 


Spain . Espanha 


10.215 


7,96% 


13.234 


11,82% 


9.262 


8,66% 


-30,02% 


-9,33% 


Indonesia . Indonesia 


30.267 


23,58% 


6.836 


6,11% 


4.601 


4,30% 


-32,70% 


-84,80% 


China . China 


1.346 


1 ,05% 


1.667 


1 ,49% 


4.256 


3,98% 


155,35% 


216,11% 


Cape Verde . Cabo Verde 


3.314 


2,58% 


2.439 


2,18% 


2.976 


2,78% 


22,01% 


-10,20% 


Austria . Austria 


3.516 


2,74% 


1.825 


1,63% 


2.035 


1 ,90% 


11,50% 


-42,12% 


Slovakia . Eslovaquia 


959 


0,75% 


4.841 


4,32% 


1.986 


1 ,86% 


-58,98% 


107,18% 


Total . Total 


128.368 


100,00% 


111.928 


100,00% 


106.929 


100,00% 


-4,47% 


-16,70% 



PORTUGUESE EXPORTS AND IMPORTS BY TYPE OF FOOTWEAR COMPONENTS AND LEATHER GOODS (2008) 
EXPORTACOES E IMPORTACOES POP TIPO DE COMPONENTES PARA CALCADO E ARTIGOS DE PELE (2008) 



Value: Thousand Euros . Valor: 


Milhares de Euros 












Exports 
Exportacoes 


% 


Imports 
Importacoes 


% 


Trade Balance 
Soldo Comercial 


Uppers . Gaspeos 


18.066 


36,73% 


69.440 


64,94% 


-51.373 


Soles and Heels 
Solos e Saltos 


19.506 


39,66% 


23.165 


21,66% 


-3.659 


Other components 
Outros componentes 


11.609 


23,61% 


14.324 


13,40% 


-2.715 


Components Total 
Total de Componentes 


49.181 


100,00% 


106.929 


100,00% 


-57.747 


Handbags and Travel Bags 
Malas e Balsas 


21.057 


41,22% 


150.091 


69,68% 


-129.034 


Apparel and Leather 
Acessories . Vestuario e 
Acessorios em Pele 


7.302 


14,29% 


41.914 


19,46% 


-34.611 


Other Leather Goods 
Outros Artigos em Pele 


22.731 


44,49% 


23.398 


10,86% 


-667 


Leather Goods Total 
Total de Artigos dePele 


51.090 


100,00% 


215.402 


100,00% 


-164.312 



PORTUGUESE EXPORTS TREND BY TYPE OF FOOTWEAR COMPONENTS AND LEATHER GOODS 

EVOLUCAO DAS EXPORTACOES PORTUGUESAS POR TIPO DE COMPONENTES PARA CALCADO E ARTIGOS DE PELE 



Value: Thousand Euros . Valor: 


Milhares de Euros 














2003 




2007 




2008 






Value 
Valor 


% 


Value 
Valor 


% 


Value 
Valor 


% 


Uppers . Gaspeos 


35.380 


52,14% 


13.465 


29,42% 


18.066 


36,73% 


Soles and Heels 
Solas e Saltos 


23.307 


34,35% 


20.458 


44,70% 


19.506 


39,66% 


Other components 
Outros componentes 


9.167 


13,51% 


11.842 


25,88% 


11.609 


23,61% 


Components Total 
Total de Componentes 


67.854 


100,00% 


45.765 


100,00% 


49.181 


100,00% 


Handbags and Travel Bags 
Malas e Bolsas 


9.117 


42,17% 


14.924 


35,00% 


21.057 


41,22% 


Apparel and Leather 
Acessories . Vestuario e 
Acessorios em Pele 


6.222 


28,78% 


8.230 


19,30% 


7.302 


14,29% 


Other Leather Goods 
Outros Artigos em Pele 


6.279 


29,05% 


19.486 


45,70% 


22.731 


44,49% 


Leather Goods Total 
Total de Artigos dePele 


21.618 


100,00% 


42.640 


100,00% 


51.090 


100,00% 
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PORTUGUESE IMPORTS TREND BY TYPE OF FOOTWEAR COMPONENTS AND LEATHER GOODS 

EVOLUCAO DAS IMPORTACOES PORTUGUESES POR TIPO DE COMPONENTES PARA CALCADO E ARTIGOS DE PELE 



Value: Thousand Euros . Valor: 


Milhares de Euros 














2003 




2007 




2008 






Value 
Valor 


% 


Value 
Valor 


% 


Value 
Valor 


% 


Uppers . Gaspeas 


78.403 


61,08% 


71.025 


63,46% 


69.440 


64,94% 


Soles and Heels 
Solas e Saltos 


32.178 


25,07% 


23.265 


20,79% 


23.165 


21,66% 


Other components 
Outros componentes 


17.787 


13,86% 


17.638 


1 5,76% 


14.324 


13,40% 


Components Total 
Total de Componentes 


128.368 


100,00% 


111.928 


100,00% 


106.929 


100,00% 


Handbags and Travel Bags 
Malas e Bolsas 


81.004 


50,62% 


138.982 


66,65% 


150.091 


69,68% 


Apparel and Leather 
Acessories . Vestuario e 
Acessohos em Pele 


40.595 


25,37% 


44.840 


21,50% 


41.914 


19,46% 


Other Leather Goods 
Outros Artigos em Pele 


38.439 


24,02% 


24.700 


11,85% 


23.398 


10,86% 


Leather Goods Total 
Total de Artigos de Pele 


160.039 


100,00% 


208.522 


100,00% 


215.402 


100,00% 



TOP LEATHER GOODS EXPORTERS (2007) . LISTA DOS MAIORES EXPORTADORES DE ARTIGOS DE PELE (2007) 



Value: Million USD . Valor: Milhoes de Dolores 


Country 
Pafs 




Exports 
Exportacoes 


Share in Country Exports 
Quota nas Exportacoes do Pais 


China . China 




14.229 




1,17% 


Hong Kong . Hong-Kong 




6.211 




1,78% 


Italy . Italia 




5.200 




1,04% 


France . Franca 




4.054 




0,75% 


Germany . Alemanha 




1.579 




0,12% 


India . India 




1.328 




0,91% 


Belgium . Belgica 




1.224 




0,28% 


USA . Estados Unidos 




1.132 




0,10% 


United Kingdom . Reino Ui 


lido 


716 




0,16% 


Pakistan . Paquistao 




692 




3,88% 


Netherlands . Holanda 




676 




0,14% 


Spain . Espanha 




673 




0,27% 



TOP LEATHER GOODS IMPORTERS (2007) . LISTA DOS MAIORES IMPORTADORES DE ARTIGOS DE PELE (2007) 
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Value: Million USD . Valor: 


Milhoes de Dolares 








Country 
Pafs 




Imports 
Importocoes 


Share in Country 
Quota nas Importocoes 


Imports 
do Pais 


USA . Estados Unidos 




10.712 




0,53% 


Japan . Japao 




4.941 




0,79% 


Hong Kong . Hong-Kong 




4.822 




1,30% 


France . Franca 




2.976 




0,49% 


Germany . Alemanha 




2.885 




0,27% 


United Kingdom . Reino U 


lido 


2.805 




0,45% 


Italy . Italia 




2.632 




0,51% 


Spain . Espanha 




1.547 




0,40% 


Canada . Canada 




1.107 




0,29% 


Belgium . Belgica 




1.106 




0,27% 


Switzerland . Suica 




905 




0,56% 


Netherlands . Holanda 




882 




0,21% 



PORTUGUESE EXPORTS AND IMPORTS TREND OF LEATHER GOODS 

EVOLUCAO DAS EXPORTACOES E IMPORTACOES PORTUGUESAS DEARTIGOS DE PELE 



Value: 


Thousand Euros 


. Valor: Milhares Euros 






Years 


.Anos 


Exports 


. Exportacoes 


Imports . Importacoes Trade Balance . Soldo Comercial 


1988 






22.463 


16.049 


6.414 


1990 






25.863 


29.811 


-3.948 


1992 






26.800 


53.013 


-26.213 


1994 






30.250 


50.418 


-20.168 


1996 






24.566 


67.999 


-43.433 


1998 






25.805 


90.455 


-64.650 


2000 






20.344 


131.816 


-111.472 


2001 






25.557 


156.071 


-130.514 


2002 






25.829 


157.593 


-131.765 


2003 






21.618 


160.039 


-138.420 


2004 






26.867 


151.138 


-124.271 


2005 






25.592 


144.948 


-119.356 


2006 






36.510 


170.235 


-133.725 


2007 






42.640 


208.522 


-165.882 


2008 






51.090 


215.402 


-164.312 



LEATHER GOODS EXPORTS TREND. MAIN BUYERS 

EVOLUCAO DAS EXPORTACOES DEARTIGOS DE PELE. PRINCIPA1S COMPRADORES 



Value: Thousand Euros 


. Valor: Milhares de Euros 
















2003 




2007 




2008 










Value 
Valor 


% 


Value 
Valor 


% 


Value 
Valor 


% 


A07/08 


A03/08 


France . Franca 


5.508 


25,48% 


9.382 


22,00% 


15.989 


31,30% 


70,42% 


190,31% 


Spain . Espanha 


3.724 


17,22% 


13.247 


31,07% 


11.812 


23,12% 


-10,83% 


217,24% 


Angola .Angola 


1.609 


7,44% 


3.878 


9,09% 


5.603 


10,97% 


44,48% 


248,24% 


Switzerland . Suica 


1.115 


5,16% 


1.101 


2,58% 


1.790 


3,50% 


62,57% 


60,57% 


Germany . Alemanha 


931 


4,31% 


1.139 


2,67% 


1.577 


3,09% 


38,50% 


69,33% 


Belgium . Belgica 


926 


4,28% 


1.658 


3,89% 


1.443 


2,82% 


-13,01% 


55,75% 


United Kingdom 
Reino Unido 


1.880 


8,70% 


1.315 


3,08% 


1.275 


2,49% 


-3,11% 


-32,20% 


Italy . Italia 


629 


2,91% 


562 


1,32% 


1.197 


2,34% 


113,00% 


90,34% 


Romania . Romenia 


38 


0,17% 


681 


1 ,60% 


1.160 


2,27% 


70,41% 


2968,35% 


Saudi Arabia 
Arabia Saudita 


146 


0,68% 


482 


1,13% 


858 


1 ,68% 


77,96% 


486,53% 


Total . Total 


21.618 


100,00% 


42.640 


100,00% 


51.090 


100,00% 


19,82% 


136,33% 



LEATHER GOODS IMPORTS TREND. MAIN SUPPLIERS 

EVOLUCAO DAS IMPORTACOES DEARTIGOS DE PELE. PRINCIPAIS FORNECEDORES 



Value: Thousand Euros 


. Valor: Milhares de Euros 
















2003 




2007 




2008 










Value 
Valor 


% 


Value 
Valor 


% 


Value 
Valor 


% 


A07/08 


A03/08 


Spain . Espanha 


46.145 


28,83% 


78.261 


37,53% 


79.591 


36,95% 


1,70% 


72,48% 


Italy . Italia 


16.676 


10,42% 


29.262 


14,03% 


34.749 


16,13% 


18,75% 


108,38% 


China. China 


14.181 


8,86% 


21.052 


10,10% 


26.551 


12,33% 


26,12% 


87,23% 


France . Franca 


23.708 


14,81% 


21.654 


10,38% 


20.138 


9,35% 


-7,00% 


-15,06% 


Netherlands. Holanda 


9.989 


6,24% 


14.035 


6,73% 


13.671 


6,35% 


-2,60% 


36,86% 


Belgium . Belgica 


8.389 


5,24% 


12.797 


6,14% 


11.214 


5,21% 


-12,37% 


33,67% 


Germany . Alemanha 


14.267 


8,91% 


8.265 


3,96% 


7.688 


3,57% 


-6,98% 


-46,11% 


India. India 


6.263 


3,91% 


3.849 


1,85% 


4.323 


2,01% 


12,30% 


-30,98% 


United Kingdom 
Reino Unido 


7.706 


4,81% 


3.396 


1 ,63% 


3.559 


1 ,65% 


4,80% 


-53,81% 


Slovenia. Eslovenia 








5.240 


2,51% 


3.048 


1,42% 


-41,82% 





Total . Total 


160.039 


100,00% 


208.522 


100,00% 


215.402 


100,00% 


3,30% 


34,59% 
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COMPANY STRUCTURE 
ESTRUTURA EMPRESARIAL 



This chapter will give a brief descrip- 
tion of company structure within the 
footwear industry, focusing on the size 
of companies in this sector, their loca- 
tion and the investments made in the 
qualification of their human resources. 



Neste capftulo, procede-se a uma bre- 
ve caracterizacao da estrutura empre- 
sarial da industria de calcado, desta- 
cando-se a dimensao das empresas 
do sector, a sua localizacao e a aposta 
que tern vindo a fazer na qualificacao 
dos seus recursos humanos. 
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COMPANY SIZE 
ESTRUTURA DIMENSIONAL 



The footwear industry is one in which small and me- 
dium-sized companies predominate. As can be seen 
in G18, over the last decade, the average size of the- 
se companies has tended to decrease, a tendency 
that seems to have stopped in more recent years. 
The closure of the large, foreign-capital manufactu- 
ring units naturally contributed to this change. 

At the end of 2008, the industry consisted of around 
1,400 companies, with a total of approximately 36 
thousand employees. The average size of a Portu- 
guese footwear company therefore came in at 26 
employees. There were only 11 large companies 
with more than 250 employees, corresponding to 
0.7% of the total, although representing a figure 
of 15% in relation to employment. On the contrary 
to what might be supposed when looking at these 
figures, European statistics show that Portuguese 
footwear companies have an average size that is 
considerably larger than that of their more direct 
competitors, the Spanish and Italian companies in 
this sector. They are also clearly larger in size than 
the average Portuguese manufacturing company, 
which, according to the National Institute for Sta- 
tistics, has around 9 employees. 

In relation to the other industries that form part of 
the footwear cluster that are analysed in this study, 
the components industry consisted of 256 compa- 
nies employing around 4 thousand people, and the 
leather goods industry of 170 companies with more 
than 1,300 employees. Companies within these in- 
dustries therefore had an average size of 15 and 8 
employees respectively, a much lower number than 
that seen in footwear companies, but higher, in the 
first case, and similar, in the second, to the average 
for Portuguese manufacturing. In these industries, 
no one company employed more than 250 people. 



A industria de calcado tern uma estrutura em que pre- 
dominant as pequenas e medias empresas. Como se 
verifica no Grafico 18, ao longo da ultima decada, a 
dimensao media das empresas de calcado tern apre- 
sentado uma tendencia de descida que, no entanto, 
parece terse interrompido nos anos mais recentes. 
Naturaimente, o encerramento das grandes unidades 
fabris de capital estrangeiro muito contribui para esta 
evolucao. 

No final de 2008, a industria compreendia cerca de 
1.400 empresas que tinham ao seu servico aproxima- 
damente 36 mil trabalhadores. A dimensao media da 
empresa portuguesa de calcado era, portanto, de 26 
trabalhadores. As grandes empresas, com mais de 
250 trabalhadores, eram apenas 11, correspondendo 
a 0,7% do total, embora representassem ainda 15% 
do emprego. Ao contrario do que se poderia eventual- 
mente supor, em face destes numeros, as estatlsticas 
europeias mostram que as empresas portuguesas de 
calcado tern uma dimensao media consideravelmente 
superior a das suas concorrentes mais directas, as em- 
presas espanholas e italianas do sector. Tern tambem 
uma dimensao ctaramente superior a media da indus- 
tria transformadora portuguesa que, de acordo com o 
Instituto Nacional de Estatistica, e de cerca de 9 tra- 
balhadores. 

Quanto as outras industrias do cluster analisadas nes- 
ta monografia, a industria de componentes era com- 
posta por 256 empresas que empregavam cerca de 4 
mil pessoas e a industria de artigos de pele por 170 
empresas correspondendo a mais de 1.300 pessoas. As 
empresas destas industrias apresentavam, portanto, 
uma dimensao media de, respectivamente, 15 e 8 tra- 
balhadores, substancialmente mais reduzida do que a 
da industria de calcado mas superior, no primeiro caso, 
e semethante, no segundo, a media da industria trans- 
formadora portuguesa. Nestas industrias, nenhuma 
empresa ultrapassa o limiar das 250 pessoas. 



G18. AVERAGE SIZE OF COMPANIES . DIMENSAO MEDIA DAS EMPRESAS 
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1998 1999 



2000 2001 



2004 2005 2006 2007 



FOOTWEAR . CALCADO 

FOOTWEAR COMPONENTS . COMPONENTES PARA CALCADO 

LEATHER GOODS . ARTIGOS EM PELE 



GEOGRAPHICAL LOCATION 
IMPLANTACAO GEOGRAFICA 



The geographical concentration of the footwear industry in the north of 
the country is a well-known fact: the northern region is home to 96% of 
Portuguese companies, and employs 98% of the people working in this 
industry. 

Within the Northern Region, the footwear industry is highly concentra- 
ted in two main locations, as may be clearly seen on Map 1 : to the north, 
one location stretches from Felgueiras, in the east, to Barcelos, in the 
west, representing half of the industry's employment at a national level; 
Another hub is located on the southern boundary of the northern Region, 
centred on Oliveira de Azemeis and Santa Maria da Feira, and reaching 
west to Ovarand Gaia, and east to Arouca and Castelode Paiva, accoun- 
ting for 42% of employment. Outside of these locations, only the county 
of Alcobaca has more than 250 people employed in this industry. 
In those counties in which the industry assumes a more important role, 
company size is notably uniform, averaging between 20 and 30 employe- 
es. Vila Nova de Famalicao, which has only 5 companies working in this 
industry, is the only county in which average number of employees ex- 
ceeds 100, with only three other counties (Barcelos, Ovarand Castelode 
Paiva) having a figure that exceeds 50. 



A concentracao geografica da industria de catcado na Regiao Norte, e um 
facto sobejamente conhecido: a Regiao acothe 96% das empresas nacio- 
nais e 98% do emprego desta industria. 

Mesmo dentro da Regiao, a industria de catcado esta fortemente con- 
centrada em dois polos geograficos, claramente observaveis no Mapa V. 
mais a norte, um polo que se estende tongitudinalmente desde Felguei- 
ras, a Este, ate Barcelos, a Oeste e que representa metade do empre- 
go na industria a nivel nacional; sobre o limite sul da Regiao Norte, um 
outro polo, com centra em Oliveira de Azemeis e Santa Maria da Feira, 
estendendo-se a Oeste para Ovar e Gaia e a Este para Arouca e Castelo 
de Paiva, onde se situam 42% do emprego. Para alem destes, apenas o 
concelho de Alcobaca ultrapassa os 250 trabalhadores nesta industria. 
Nos concelhos onde a industria assume maior relevo, a sua estrutura 
dimensional e sensivelmente uniforme, com uma dimensao media das 
empresas na casa dos 20 a 30 trabalhadores. Vila Nova de Famalicao, 
onde se localizam apenas 5 empresas, e o unico concelho onde a dimen- 
sao media ultrapassa os W0 trabalhadores, havendo apenas tres outros 
concelhos (Barcelos, Ovar e Castelo de Paiva) que excedem os 50. 



M01 . NUMBER OF EMPLOYEES IN THE FOOTWEAR 
INDUSTRY BY COUNTY (2008) . 
NUMERO DE TRABALHADORES NA INDUSTRIA 
DE CALCADO P0R CONCELHO (2008) 




<200 

251 - 1.000 
1.001 -5.000 
> 5.000 



G19. AVERAGE SIZE BY COUNTY (2008) . DIMENSAO MEDIA P0R CONCELHO (2008) 
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NUMBER OF EMPLOYEES . NUMERO DE EMPREGADOS 



ORGANIZATION WITHIN COMPANIES 
ORGANIZACAO INTERNA DAS EMPRESAS 



The transformation that has occurred 
within the Portuguese footwear indus- 
try, with its deliberate investment in 
market segments with a higher added 
value, would have been impossible wi- 
thout investing in improved skills for 
company employees. This investment 
is clearly visible in G20. 

This chart shows that, in the last two 
decades, the percentage of unquali- 
fied employees within companies went 
from 34% of the workforce to only 9%. 
The percentage of qualified employees 
went from 31 to 43%, and middle and 
senior management from 2 to 9%. 



A transformacao que tern vindo a atra- 
vessar a industria portuguesa de cal- 
cado, com uma aposta deliberada por 
segmentos de mercado de elevado va- 
lor acrescentado, seria imposslvel sem 
um reforco das qualificacoes internas 
das empresas. Este reforco e clara- 
mente visivel no Grafico 20. 

Ai se verifica que, nas ultimas duas 
decadas, os trabalhadores nao quali- 
ficados passaram de 34% da forca de 
trabalho da industria para, apenas, 
9%. Em contrapartida, os trabalhado- 
res qualificados passaram de 31 para 
43% e os quadros medios e superiores 
de 2 para 9%. 



G20. EMPLOYEE DISTRIBUTION BY QUALIFICATION LEVEL (1986 - 2007) 

DISTRIBUICAO DOS TRABALHADORES POR NIVEL DE QUALIFICACAO (1986 - 2007) 
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TOP AND MIDDLE MANAGEMENT + DIRECTORS . QUADROS MEDIOS E SUPERIORES + CHEFIAS 

SKILLED WORKERS . TRABALHADORES QUALIFICADOS 

SEMI-SKILLED WORKERS . TRABALHADORES SEMI-QUALIFICADOS 

UNSKILLED WORKERS, APRENT1CES AND OTHERS . TRABALHADORES NAO QUALIFICADOS, APRENDIZES E OUTROS 



STATISTICAL DATA BASE 
BASE DE DADOS ESTATISTICA 



NUMBER OF COMPANIES AND EMPLOYEES BY SIZE CLASS (2007) 

NUMERO DE EMPRESAS E TRABALHADORES POR ESCALOES DE DIMENSAO (2007) 





Footwear 
Calcado 




Footwear Components 
Componentes para Calcado 


Leather Goods 
Artigos de Pele 






Companies 
Empresas 


Employees 
Trabalhadores 


Companies 
Empresas 


Employees 
Trabalhadores 


Companies 
Empresas 


Employees 
Trabalhadores 


1 to 9 Employees 
7 a 9 Trabalhadores 


668 




2.807 


141 


656 


128 




517 


10 to 49 Employees 
70 o 49 Trabalhadores 


568 




12.769 


104 


2.190 


41 




760 


50 to 249 Employees 
50 a 249 Trbalhadores 


177 




15.227 


11 


1.071 


1 




65 


Plus 250 Employees 
Mais de 250 Trabalhadores 


11 




5.563 
















Total . Total 


1.424 




36.366 


256 


3.917 


170 




1.342 



FOOWEAR EXPORTS BY ORIGIN GEOGRAPHIC AREAS 
EXPORTACOES DE CALCADO POR ZONAS GEOGRAFICAS 
DE ORIGEM 



FOOWEAR COMPONENTS EXPORTS BY ORIGIN 
GEOGRAPHIC AREAS 

EXPORTACOES DE COMPONENTES PARA CALCADO POR 
ZONAS GEOGRAFICAS DE ORIGEM 



Thousand Euros . Mllhares de Euros 




2007 


2008 


Felgueiras 


395.282 


382.101 


Santa Maria da Feira 


187.180 


180.858 


Guimaraes 


117.815 


123.850 


Oliveira de Azemeis 


102.908 


103.470 


Vila Nova de Gaia 


75.809 


70.742 


Barcelos 


62.741 


67.855 


Sao Joao da Madeira 


70.596 


66.890 


Ovar 


47.179 


42.770 


Vizela 


21.787 


23.626 


Leiria 


23.791 


23.373 


Total. Total 


1.268.401 


1.291.013 



Thousand Euros . Mllhares de Euros 




2007 


2008 


Santa Maria da Feira 


7.015 


9.788 


Felgueiras 


8.707 


8.801 


Vila Nova de Gaia 


9.113 


8.348 


Trofa 


7.125 


5.667 


Oliveira de Azemeis 


2.609 


3.610 


Sao Joao da Madeira 


2.508 


2.244 


Porto 


58 


1.241 


Vila do Conde 


1.028 


1.051 


Castelo de Paiva 


1.090 


713 


Lousada 


629 


659 


Total. Total 


45.765 


49.181 



LEATHER GOODS EXPORTS BY ORIGIN GEOGRAPHIC 

AREAS 

EXPORTACOES DE ARTIGOS DE PELE POR ZONAS 

GEOGRAFICAS DE ORIGEM 



Thousand Euros . Mllhares de Euros 




2007 


2008 


Sao Joao da Madeira 


4.013 


9.719 


Alcanena 


10.069 


6.084 


Lisboa 


3.027 


3.832 


Porto 


2.337 


3.783 


Vila Nova de Gaia 


2.695 


3.315 


Gondomar 


1.784 


2.640 


Vila Nova de Famalicao 


1.367 


1.801 


Amadora 


1.496 


1.666 


Santa Maria da Feira 


1.555 


1.480 


Sintra 


1.595 


1.414 


Total. Total 


42.640 


51.090 
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EXTERNAL TRADE 
COMERCIO EXTERNO 
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The footwear industry has, as previously mentioned, 
the second best balance of trade out of all Portugue- 
se manufacturing: in 2008, its exports amounted to 
around 1.3 thousand million euros, whereas imports 
did not go much above 423 million, giving rise to an ex- 
cess of almost 870 million. 



A industria de calcado apresenta, comoja anteriormen- 
te se mencionou, o segundo saldo comerciai mais eleva- 
do entre toda a industria transformadora national: em 
2008, as suas exportacoes rondaram os 1,3 mil miihoes 
de euros, enquanto as importacoes nao foram alem dos 
423 miihoes, originando um excedente de quase 870 mi- 
ihoes. 



G21. EXTERNAL TRADE OFTHE PORTUGUESE FOOTWEAR INDUSTRY (1974 -2008) 
COMERCIO EXTERNO DA INDUSTRIA PORTUGUESA DE CALCADO (1974 - 2008) 




74 76 78 80 82 



— EXPORTS . EXPORTACOES 

- IMPORTS. IMPORTACOES 
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G21 shows the change in these figures over the last 
few decades. Exports of Portuguese footwear and the 
industry's positive balance of trade grew sharply up 
to 2001 . Due to the relocation of foreign-capital com- 
panies, the turn of the century was accompanied by a 
strong fall in exports, which went on until 2005. From 
that date, exports began to grow once more, and in 
such a way that the trade surplus has stayed more or 
less constant. It must be pointed out, however, that 
this evolution in the balance of trade has only been 
made possible by the gains achieved by the industry 
in terms of average export price. In fact, the balance 
between the number of pairs exported and imported 
has diminished continuously, having passed in the 
last five years from 52 to only 1 2 million. 

Women's and men's footwear dominates the arena 
of Portuguese exports, as can be expected given its 
dominance within manufacture in Portugal, with ba- 
lances of trade that come close to 500 and 300 million 
euros respectively (G22). Against this, textile-based 
footwear and "other plastic footwear" are the only 
types of footwear in which Portugal shows negative 
balances of trade. The chart also shows that imports 
have grown at a higher rate than exports for all types 
of footwear, with the exception of sporting footwear 
and the remaining categories of "other leather fo- 
otwear" and "footwear in other materials". 



O Grafico 21 mostra a evolucao destes valores ao longo 
das ultimas decadas. As exportacoes portuguesas de 
calcado e o saldo comerciai positivo da industria cres- 
ceram acentuadamente ate 2001. Devido a deslocaliza- 
cao das empresas de capital estrangeiro, a mudanca de 
seculo foi acompanhada por uma forte quebra das ex- 
portacoes que se prolongou ate 2005. A partir de entao, 
as exportacoes retomaram a sua tendencia ascendente, 
de tal forma que o excedente comerciai se tern manti- 
do sensivelmente constante. E de salientar, no entan- 
to, que esta evolucao da balanca comerciai sd tern sido 
posstvel devido aos ganhos da industria nacional em 
termos de preco medio de exportacao. De facto, o saldo 
entre o numero de pares exportados e importados tern 
diminuido continuamente, tendo passado, nos ultimos 
cinco anos, de 52 para apenas 12 miihoes. 

calcado de senhora e de homem dominam, como se 
poderia esperar face a sua importancia na producao 
nacional, o comercio externo portugues, com saldos co- 
merciais que se aproximam, respectivamente, dos 500 e 
300 miihoes de euros (Grafico 22). Em contrapartida, o 
calcado em textil e o "outro calcado em plastico" sao os 
unicos tipos de calcado em que o pais apresenta saldos 
comerciais negativos. Grafico mostra igualmente que 
as importacoes tern crescido a ritmo superior as expor- 
tacoes para todos os tipos de calcado com excepcao do 
calcado de desporto e das categorias residuais "outro 
calcado de couro" e "calcado em outros materials". 



G22. EXTERNAL TRADE BY TYPE OF FOOTWEAR (2008) 
COMERCIO EXTERNO POR TIPO DE CALCADO (2008) 




LADIES MEN'S CHILDREN'S UNISSEX SAFETY SPORTS OTHER TEXTILE WATER OTHER OTHER 

FOOTWEAR FOOTWEAR FOOTWEAR FOOTWEAR FOOTWEAR FOOTWEAR LEATHER OPPERS RES1STENT PLASTIC MATERIALS 

CALCADO CALCADO CALCADO CALCADO CALCADO CALCADO FOOTWEAR FOOTWEAR FOOTWEAR FOOTWEAR FOOTWEAR 

SENHORA HOMEM CRIANCA UWISEXO SEGURANCA DESPORTO OUTRO CALCADO CALCADO OUTRO CALCADO 

CALCADO TEXTtL RESISTENTE CALCADO OOTROS 

COURO AGUA PLASTICO MATERIAIS 

■ TRADE BALANCE (2008) . SALDQ COMERCIAL (2008) 

VARIATION IN EXPORTS (2003 - 2008) . VARIACAO MAS EXPORTACOES (2003- 2008} 
• VARIATION IN IMPORTS (2003-2008) . VARIACAO NAS IMPORTACOES (2003 - 2008) 



The following charts show the evolution of the balance 
of trade in the industries of components for footwe- 
ar and leather goods over the last two decades. In 
the first half of that period, the components indus- 
try achieved trade surpluses, although these beca- 
me progressively smaller. From that time, however, 
Portuguese exports embarked on a falling trajectory, 
whereas imports continued to increase, and for this 
reason the balance of trade became sharply negative. 
From 2001 onwards, imports themselves began to re- 
cede progressively, causingthe trade deficit to remain 
relatively stable, standing, in 2008, at 57 million euros. 



Os graficos seguintes mostram a evolucao da balanca 
comercial das industrias de componentes para catcado 
e artigos de pete, ao longo das ultimas duas decadas. 
Na primeira metade desse periodo, a industria de com- 
ponentes conseguiu excedentes comerciais, embora 
progressivamente menores. A partir dessa altura, no en- 
tanto, as exportacoes nacionais iniciaram uma tenden- 
cia de quebra enquanto as importacoes continuavam a 
aumentar, pelo que o so/do comercial se tornou acen- 
tuadamente negativo. De 2001 em diante, as prdprias 
importacoes passaram a recuar sucessivamente, pelo 
que o deficit comercial se tern mantido retativamente 
estavel, tendo sido, em 2008, de 57 milhoes de euros. 



G23. EXTERNAL TRADE OF THE PORTUGUESE FOOTWEAR COMPONENTS INDUSTRY (1988 - 2008) 

COMERCIO EXTERNO DA INDUSTRIA PORTUGUESA DE COMPONENTES PARA CALCADO (1988 - 2008) 




EXPORTS . EXPORTACOES 
IMPORTS . /MPORTACOES 
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G24. EXTERNAL TRADE OF THE PORTUGUESE LEATHER GOODS INDUSTRY (1988 - 2008) 
COMERCIO EXTERNO DA INDUSTRIA PORTUGUESA DEARTIGOS DE PELE (1988 - 2008) 




EXPORTS . EXPORTACOES 
IMPORTS . IMPORTACOES 



G25. EXTERNAL TRADE OF THE PORTUGUESE FOOTWEAR COMPONENTS AND LEATHER GOODS 
INDUSTRIES BY PRODUCT (2008) . COMERCIO EXTERNO DECOMPONENTES PARA CALCADO E 
ARTIGOS DE PELE POR TIPO DE PRODUTO (2008) 
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■ TRADE BALANCE (2008) . SALDO COMERCIAL (2008) 

VARIATION IN EXPORTS (2003 - 2008) . VARIACAO WAS EXPORTACOES (2003- 2008} 
• VARIATION IN IMPORTS (2003-2008) . VARIACAO NAS IMPORTACOES (2003 - 2008) 



The trade balance in relation to leather goods 
has had a rather less favourable trajectory. 
With the exception of a brief respite in 2004 
and 2005, imports have increased continuou- 
sly from less than 20 to more than 200 million 
euros, whereas exports have remained, up to 
2005, at around 20 million, giving rise to a con- 
siderable deficit. From 2005 onwards, howe- 
ver, exports have grown rapidly to more than 
50 million, managing, in the last year, to avoid 
a worsening of the deficit. 



A balanca comercial de artigos de pe/e tern apre- 
sentado uma trajectoria mais desfavordvel. Com 
excepcao de uma breve interrupedo em 2004 e 
2005, as importacoes tern aumentado continua- 
mente, de menos de 20 para mais de 200 milhdes 
de euros, enquanto as exportacoes se mantive- 
ram, ate 2005, na casa dos 20 milhdes, originan- 
do um consideravet defice. A partir daquele ano, 
as exportacoes cresceram rapidamente, para 
mais de 50 milhdes, tendo, no ultimo ano, conse- 
guido evitar o agravamento do defice. 
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G25 separates external trade in components 
for footwear and leather goods by type of ar- 
ticle. In the components industry, Portugal 
achieves an almost balanced trade in soles 
and heels, products of greater added value, 
and a sharp deficit in relation to uppers, a 
product that is especially prone to being in- 
ternationally subcontracted due to the labour- 
intensive nature of its production. There are 
deficits in the leather goods industry both in 
relation to bags and wallets as well as clothing 
and accessories. On the other hand, it is pos- 
sible to state that in the last five years exports 
have grown at a higher rate than imports, ex- 
cept in relation to uppers. 



Grafico 25 desagrega o comercio externo de 
componentes para calcado e artigos de pele por 
tipo de artigo. Na industria de componentes, Por- 
tugal tern um saldo quase equitibrado nas solas 
e saltos, produtos de maior valor acrescentado, e 
um defice acentuado nas gaspeas, produto par- 
ticularmente propicio a subcontratacdo interna- 
cional devido ao caracter trabalho-intensivo da 
sua producdo. Na industria de artigos de pele en- 
contram-se defices relevantes tanto nas malas e 
bolsas como no vestudrio e acessorios. Por outro 
lado, e possivel constatar que, nos ultimos cinco 
anos, as exportacoes cresceram a ritmo superior 
as importacoes em todos os tipos de artigo, com 
a excepcao das gaspeas. 



MAIN COMMERCIAL PARTNERS 
PRINCIPAIS PARCEIROS COMERCIAIS 



There are many reasons to explain the preponderan- 
ce of Europe as the main destination for Portuguese 
footwear exports (G26). Portuguese participation in 
the European Union is, naturally, the most important: 
the existence of a single market, in which tariffs and 
other barriers have been eliminated, and of a single 
currency have created conditions that are unequalled 
in international trade. Even without the existence of 
other factors, this alone would be sufficient to gua- 
rantee that a large part of Portuguese exports would 
be directed at Europe. 

Europe is also the closest market, and, contrary to 
what may have been supposed in this time of globali- 
zation, proximity is relevant as it permits time periods 
in which to reply to client requests that are not prac- 
ticable by markets outside Europe. Portuguese com- 
panies can, therefore, assume a highly relevant role 
in supplying the large European purchasers, providing 
them not with the bulk of their orders, which are sent 
to Asia, but at the very least with the re-supply of sto- 
ck throughout the season, for which speed and pro- 
duction suited to small orders, at an acceptable cost, 
are fundamental requisites. Proximity also conside- 
rably reduces the costs of doing business, especially 
when the quantities in question are relatively small, 
options characteristic of Portuguese companies. 

Finally, although in every country and on every conti- 
nent there are swathes of consumers to whom fashion 
and design are important, and who are prepared to 
pay the required prices, the truth is that Europe is the 
largest world market for footwear with the high added 
value that Portuguese industry has geared itself to- 
wards. The strategic options chosen in relation to pro- 
duct range has therefore resulted in a strong leaning 
towards the European market. North America would 
be the other region in which the positioning of Portu- 
guese industry might lead it to find a good reception 
for its products. A combination of exchange rate fluc- 
tuations, unfavourability of the economic setting, a 
distribution network that is generally unreceptive to 
small-scale producers and significant differences in 
aesthetic values, amongst other factors, have meant 
that this area of business has not assumed the rele- 
vance that might have been expected of it. 



Diversas razoes explicam que a Europa assuma uma 
enorme preponderancia como destino das exportacoes 
Portugueses de catcado (Grafico 26). A participacao 
portuguesa na Uniao Europeia e, naturalmente, a mais 
importante: a existencia de um mercado unico, em que 
foram eliminadas barreiras tarifarias e nao tarifarias, 
e de uma moeda comum criam condicoes inigualaveis 
para o comercio international. Mesmo que outras ra- 
zoes nao existissem, esta seria suficiente para garantir 
que grande parte das exportacoes portuguesas se diri- 
gisse para a Europa. 

A Europa e, por outro lado, o mercado mais proximo. E, 
oo contrario do que porventura se poderia supor nes- 
te tempo de gtobatizacao, a proximidade e retevante 
porque permite tempos de resposta as soticitacoes 
dos ctientes que nao sao praticaveis para mercados 
extra-europeus. As empresas portuguesas podem, 
assim, assumir uma funcao de grande relevancia no 
abastecimento de grandes compradores europeus, as- 
segurando-lhes, nao o fabrico do grosso das suas en- 
comendas, que e dirigido para a Asia, mas, pelo menos, 
a reposicao de stocks ao longo da estacao, funcao em 
que a rapidez e capacidade de producao de pequenas 
series a custo comportavet sao fundamentals. Alem 
disso, a proximidade reduz consideravelmente os cus- 
tos da accao comercial, nomeadamente quando estao 
em causa quantidades relativamente timitadas, como 
e caracteristico das empresas portuguesas. 

Finalmente, embora em todos os paises e continentes 
existam faixas de consumidores senslveis a moda e 
ao design, e dispostos a pagar precos condizentes, a 
verdade e que a Europa e o grande mercado mundial 
para o calcado de elevado valor acrescentado em que 
a industria portuguesa tern vindo a apostar. As opcoes 
estrategicas efectuadas quanto a gama de produto im- 
plicam, por isso, necessariamente uma forte orienta- 
cao para o mercado europeu. A America do Norte seria 
a outra regiao onde este posicionamento da industria 
portuguesa poderia encontrar boa receptividade mas 
as flutuacoes cambiais e o desfasamento da conjun- 
tura economica, uma estrutura dos canais de distribui- 
cao em geral pouco receptive a produtores de pequena 
escala, bem como a significativa diferenca de opcoes 
esteticas, entre outros factores, nao tern permitido que 
assuma a relevancia que seria expectavel. 



G26. EXPORTS DESTINATIONS (2008) 

DESTINO DAS EXPORTACOES (2008) 



95% EUROPE . EUROPA 




3% AMERICA .AMERICA 



1% AFRICA . AFRICA 



1 % ASIA . ASIA 
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0% OCEANIA AND OTHERS. OCEANIA E OUTROS 



G27. FOOTWEAR EXPORT TO THE TOP FIVE MARKETS (1 984 - 2008) 

EXPORTACOES DE CALCADO PARA OS CINCO PRINCIPAIS MERCADOS (1984 - 2008) 




GERMANY. ALEMANHA 
UNITED KINGDOM . REINO UNIDO 
FRANCE . FRANCA 
NETHERLANDS . HOLANDA 
SPAIN .ESPANHA 
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Within Europe, as can be seen in G27, Portuguese ex- 
ports are mainly directed at the large markets of Ger- 
many, France, the United Kingdom and Spain, toge- 
ther with the Netherlands. The UK, which in 1999 was 
the main market for Portuguese footwear, has over the 
last year continued its tendency to reduce its acquisi- 
tions in Portugal, a process which began in 1999. The 
Spanish market also registered a decrease in 2008, af- 
ter two decades of almost continuous growth. 

When the target markets for women's, men's and 
children's footwear are analysed, the three types of 
footwear mostly exported by Portugal are found to 
be considerably uniform. In each of the three cases, 
the five main markets are those previously identi- 
fied, headed by France, which absorbs around 30% of 
Portuguese exports. The weighting of the remaining 
countries shows some oscillation from product to pro- 
duct, with Germany standing out in women's footwe- 
ar (29%), the UK in men's (16%) and the Netherlands 
for that of children (21%). No non-European country 
emerges within the top ten markets for any of these 
types of footwear. 

Spain accounts for almost half of Portuguese footwe- 
ar imports, a fact that once again highlights the im- 
portance of geographical proximity in understanding 
Portuguese external trade. Belgium and the Nether- 
lands are next, with market shares of approximately 
1 0%. China comes in fourth, with a share of 7%. It is, 
however, probable that the real share of Chinese pro- 
ducts is substantially higher. It is a fact that some of 
the countries identified on the chart, such as Belgium 
and Holland, have a very small footwear manufactu- 
ring industry, and their presence on this chart is al- 
most certainly due to the re-export of products that 
originate elsewhere, mainly from China. 



Dentro da Europa, como se pode observer no Grafico 
27, as exportacoes portuguesas dirigem-se predomi- 
nantemente para os grandes mercados da Alemanha, 
Franca, Re/no Unido e Espanha, a que se junta a Ho- 
tanda. O Re/no Unido, que em 1999 foi o principal mer- 
cado do calcado portugues, continuou, no ultimo ano, a 
tendencia de reducao das aquisicoes em Portugal que 
vemja desde essa altura. mercado espanhol registou 
tambem uma contraccao em 2008, depois de duas de- 
cadas de crescimento quase continue 

Quando se analisam os mercados de destino para o 
calcado de senhora, homem e crianca, os tres tipos de 
calcado que Portugal mais exporta, encontra-se uma 
consideravel uniformidade. Nos tres casos, os cinco 
principais mercados sao os antes identificados, en- 
cabecados pela Franca que absorve cerca de 30% das 
exportacoes nacionais. peso dos restantes paises 
apresenta alguma oscilacao de produto para produto, 
com a Alemanha a destacar-se no calcado de senhora 
(29%), o Reino Unido no de homem (16%) e a Holanda 
no de crianca (21%). Nenhum pais extra-europeu surge 
entre os dez primeiros mercados de qualquer um des- 
tes tipos de calcado. 

A Espanha e a origem de quase metade das importa- 
coes portuguesas de calcado, o que, novamente, realca 
a importancia da proximidade geografica na explicacao 
do comercio externo portugues. Seguem-se-lhe a Bel- 
gica e a Holanda, com quotas de mercado proximas dos 
10%. A China surge na quarta posicao, com uma quo- 
ta de 7%. E, no entanto, provavel que a quota real dos 
produtos chineses seja bastante mais elevada. De fac- 
to, alguns dos paises identificados no grafico, como a 
Belgica e a Holanda, tern uma actividade industrial no 
sector do calcado muito reduzida, pelo que a sua pre- 
senca se deve certamente a actividades de reexporta- 
cao de produtos com outras origens, maioritariamente 
chinesas. 



G28. FOOTWEAR EXPORTS DESTINATIONS - VALUE (2008) 

DESTINO DAS EXPORTACOES DE CALCADO - VALOR (2008) 



8% OTHERS. OUTROS 



1% NORWAY. NORUEGA 
2% ITALY . ITALIA 
2% SWEDEN . SUECIA 



2% BELGIUM .BELGICA 



5% DENMARK . DINAMARCA 



6% UNITED KINGDOM . REINO UNIDO 



:a ^M 



11%0THERS. OUTROS 
2% RUSSIA . RUSSIA 



2% ITALY . ITALIA 
2% IRLAND./RLANDA 
2% SWITZERLAND . SUICA 



5% DENMARK . DINAMARCA 



ua -m 



8% GERMANY . ALEMANHA 



9% SPAIN .ESPANHA 



PORTUGUESE MEN'S 

FOOTWEAR INDUSTRY 

INDUSTRIA PORTUGUESA 

DE CALCADO DE 

HOMEM 



14% NETHERLAND . HOLANDA 




6% SPAIN .ESPANHA 



10% NETHERLAND . HOLANDA 



PORTUGUESE LADi 

FOOTWEAR INDUSTRY 

INDUSTRIA PORTUGUESA 

DE CALCADO DE 

SENHORA 





29% FRANCE . FRANCA 



16% UNITED KINGDOM .REINO UNIDO 



11%OTHERS. OUTROS 

1% SWITZERLAND . SUICA 4 
1% SWEDEN. SUECIA 
2% RUSSIA. RUSSIA 



3% BELGIUM .BELGICA 



4% DENMARK . DINAMARCA 



W 



PORTUGUESE 

CHILDREN'S 

FOOTWEAR INDUSTRY 

INDUSTRIA PORTUGUESA 

DE CALCADO DE 

CRIANCA 



9% SPAIN. ESPANHA 



29% FRANCE . FRANCA 




29% GERMANY . ALEMANHA 




30% FRANCE . FRANCA 




21% NETHERLAND. HOLANDA 



12% UNITED KINGDOM .REINO UNIDO 



1 1 % GERMANY . ALEMANHA 



G29. MAIN SUPPLIERS OF FOOTWEAR - VALUE (2008) 

PRINCIPAIS FORNECEDORES DE CALCADO - VALOR (2008) 



2% OTHERS. OUTROS 
1% UNITED KINGDOM .REINO UNIDO 
^%\ND\A. INDIA 
2% GERMANY .ALEMANHA a 



5% BRAZIL. BRASIL 



6% FRANCE . FRANCA 



7% CHINA. CHINA 



9% NETHERLAND . HOLANDA 




46% SPAIN .ESPANHA 
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12% BELGIUM .BELGICA 



9% ITALY . ITALIA 



The two geographical hubs in which the Portuguese foo- 
twear industry is concentrated are also, naturally, the main 
points of departure of Portuguese exports. As can be seen 
in G30, Felgueiras, the county with the largest weighting in 
terms of employment, is also the most representative in 
terms of exported value. In most cases, the weighting of 
each county in terms of exports is similar to its weighting in 
terms of employment. Oliveira de Azemeis, however, can be 
seen to be more directed towards the home market, with its 
14% weighting for employment corresponding to a figure of 
only 8% in relation to exports. 



Os dois polos geograficos em que se concentra a industria na- 
cional de calcado sdo tambem, naturalmente, os principals 
pontos de partida das exportacoes portuguesas. Como se ve- 
rifica no Grafico 30, Felgueiras, o conceiho com maior peso em 
termos de emprego, e igualmente o mais representativo quan- 
to oo valor exportado. Na maioria dos casos, o peso de cada 
conceiho nas exportacoes e semethante ao que tern no empre- 
go. De referir, no entanto, o caso de Oliveira de Azemeis, que 
apresenta uma maior orientacao para o mercado interno, pelo 
que aos seus 14% no emprego correspondem apenas 8% das 
exportacoes. 



The county of Feira is the most important in terms of ex- 
ports of components for footwear, being responsible for 
20% of the total. It is worth noting the presence of the 
counties of Trofa, Porto and Vila do Conde, which although 
not mentioned amongstthe main producers of footwear, do 
feature when it comes to components. Exports of leather 
goods are more diverse in their origins: Sao Joao da Madei- 
ra (19%) and Alcanena (12%) are the most significant coun- 
ties, with no other county exceeding an export figure of 7%. 



conceiho da Feira e o mais importante em termos de exporta- 
cao de componentes para calcado, sendo responsavel por20% 
do total. De salientar, neste tipo de produto, a presenca de al- 
guns concethos que nao figuram entre os principals produtores 
de calcado, nomeadamente a Trofa, Porto e Vila do Conde. As 
exportacoes de artigos de pele tern origens mais diversificadas: 
Sao Joao da Madeira (19%) e Alcanena (12%) sao os concelhos 
mais representatives, nenhum outro ultrapassando 7% das ex- 
portacoes. 



G30. EXPORT ORIGINS -GEOGRAPHICAL AREAS (2008) 

ORIGEM DAS EXPORTACOES -AREAS GE0GRAFICAS (2008) 



1 6% OUTRAS. OTHERS 



5% SAO JOAO DA MADEIRA 



5% BARCELOS 



5% VILA NOVA DEGAIA 



8% OLIVEIRA DE AZEMEIS 




30% FELGUEIRAS 



14% SANTA MARIA DA FEIRA 



10%GUIMARAES 



14% OUTRAS . OTHERS 
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1% LOUSADA 
1%CASTELODEPAIVA 
2% VILA DO CONDE 
3% PORTO 

5% SAO JOAO DA MADEIRA 
7% OLIVEIRA DE AZEMEIS 




20% SANTA MARIA DA FEIRA 




PORTUGUESE 

COMPONENTS INDUSTRY 

INDUSTRIA P0RTUGUESA 

DE COMPONENTES 




18% FELGUEIRAS 



3% SINTRA 
3% SANTA MARIA DA FEIRA 
3% AMAD0RA 
4% VILA NOVA DE FAMALICA0 

5%G0ND0MAR 



6% VILA NOVA DEGAIA 




17% VILA NOVA DEGAIA 



31% OUTRAS. OTHERS 



19% SAO JOAO DA MADEIRA 



12% ALCANENA 



STATISTICAL DATA BASE 
BASE DE DADOS ESTATISTICA 



PORTUGUESE EXPORTS AND IMPORTS TREND OF TREND FOOTWEAR 
EVOLUCAO DAS EXPORTACOES E IMPORTACOES PORTUGUESAS DE CALCADO 



Value: Thousand Euros 


. Valor: Milhares Euros 






Years . Anos 


Exports 


. Exportacoes 


Imports . Importacoes 


Trade Balance . Soldo Comercial 


1974 




3.093 


324 


2.769 


1976 




5.282 


160 


5.122 


1978 




13.859 


85 


13.774 


1980 




36.635 


299 


36.336 


1982 




53.032 


893 


52.139 


1984 




164.060 


738 


163.322 


1986 




372.482 


6.559 


365.923 


1988 




567.632 


26.436 


541.196 


1990 




851.114 


50.847 


800.267 


1992 




984.906 


74.635 


910.271 


1994 




1.283.866 


97.086 


1.186.780 


1996 




1.357.124 


128.191 


1.228.933 


1998 




1.447.127 


167.806 


1.279.321 


2000 




1.510.435 


214.428 


1.296.007 


2001 




1.599.330 


236.475 


1.362.855 


2002 




1.503.701 


258.634 


1.245.067 


2003 




1.366.965 


252.606 


1.114.359 


2004 




1.273.252 


271.126 


1.002.126 


2005 




1.138.195 


285.473 


852.722 


2006 




1.166.116 


318.277 


847.872 


2007 




1.268.401 


396.724 


871.677 



PORTUGUESE EXPORTS AND IMPORTS BY TYPE OF FOOTWEAR (2008) 
EXPORTACOES E IMPORTACOES PORTUGUESAS POR TIPO DE CALCADO (2008) 



Quantity: Thousand pairs . Quantidade: Milhares pares 




Exports 
Exportacoes 


% 


Import 
importacoes 


% 


Trade Balance 
Saido comercial 


Ladies Footwear . Calcado de Senhora 


22.626 


34,99% 


4.453 


8,51% 


18.172 


Men's Footwear . Calcado de Homem 


15.247 


23,58% 


2.334 


4,46% 


12.913 


Children's Footwear . Calcado de Crianca 


5.007 


7,74% 


2.024 


3,87% 


2.983 


Unissex Footwear . Calcado Unisexo 


1.232 


1,91% 


1.278 


2,44% 


-46 


Safety Footwear . Calcado de Seguranca 


1.209 


1 ,87% 


1.024 


1,96% 


185 


Sports Footwear . Calcado de Desporto 


394 


0,61% 


456 


0,87% 


-62 


Other Leather Footwear . Outro Calcado em Couro 


2.341 


3,62% 


511 


0,98% 


1.830 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


48.055 


74,32% 


12.080 


23,09% 


35.975 


Textile Uppers Footwear . Calcado em Text/7 


5.784 


8,95% 


16.043 


30,66% 


-10.259 


Water Resistent Footwear . Calcado Impermeavel 


3.365 


5,20% 


763 


1,46% 


2.603 


Other Plastic Footwear . Outro Calcado em Plastico 


4.371 


6,76% 


20.750 


39,66% 


-16.379 


Other Materials Footwear . Calcado em outros materials 


3.083 


4,77% 


2.683 


5,13% 


400 


Total Footwear . Total Calcado 


64.659 


100,00% 


52.319 


100,00% 


12.340 
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PORTUGUESE EXPORTS AND IMPORTS BY TYPE OF FOOTWEAR (2008) 
EXPORTACOES E IMPORT ACOES PORTUGUESAS POR TIPO DE CALCADO (2008) 



Value: Thousand Euros . Valor: Miihares Euros 




Exports 
Exportocoes 


% 


Import 
Importacoes 


% 


Trade Balance 
Soldo comercial 


Ladies Footwear. Calcado de Senhora 


572.059 


44,31% 


90.251 


21,35% 


481.808 



Men's Footwear . Calcodo de Homem 



367.728 28,48% 



57.793 13,67% 



Children's Footwear . Calcado de Crianca 



309.935 



Unissex Footwear . Calcado Unisexo 


25.937 


2,01% 


22.718 


5,37% 


3.220 


Safety Footwear . Calcado de Seguranca 


26.672 


2,07% 


12.147 


2,87% 


14.525 


Sports Footwear . Calcado de Desporto 


11.628 


0,90% 


8.310 


1,97% 


3.319 


Other Leather Footwear . Outro Calcado em Couro 


39.934 


3,09% 


9.211 


2,18% 


30.723 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


1.130.723 


87,58% 


230.457 


54,52% 


900.266 


Textile Uppers Footwear . Calcado em Textil 


38.811 


3,01% 


81.825 


19,36% 


-43.014 


Water Resistent Footwear . Calcado Impermeavel 


19.347 


1,50% 


5.972 


1,41% 


13.375 



Other Plastic Footwear . Outro Calcado em Plastico 


29.951 


2,32% 


91.241 


21,58% 


-61.290 


Other Materials Footwear . Calcado em outros materials 


72.180 


5,59% 


13.226 


3,13% 


58.954 


Total Footwear . Total Calcado 


1.291.013 


100,00% 


422.722 


100,00% 


868.291 



PORTUGUESE EXPORTS TREND BY TYPE OF FOOTWEAR . EVOLUCAO DAS EXPORTACOES PORTUGUESAS POR TIPO DE CALCADO 



Quantity: Thousand pairs . Quantidode: Miihares pares 



2003 



2007 



Quantity 
Quantidode 



Quantity 



Quantity 
Quantidode 



Ladies Footwear . Calcado de Senhora 


29.866 


37,09% 


23.565 


32,81% 


22.626 


34,99% 


Men's Footwear . Calcado de Homem 


21.820 


27,10% 


17.704 


24,65% 


15.247 


23,58% 


Children's Footwear . Calcado de Crianca 


8.566 


10,64% 


5.280 


7,35% 


5.007 


7,74% 


Unissex Footwear . Calcado Unisexo 


1.477 


1,83% 


1.370 


1,91% 


1.232 


1,91% 


Safety Footwear . Calcado de Seguranca 


1.027 


1,28% 


1.196 


1,67% 


1.209 


1 ,87% 


Sports Footwear . Calcado de Desporto 


411 


0,51% 


404 


0,56% 


394 


0,61% 



Other Leather Footwear . Outro Calcado em Couro 



2.468 



3,07% 



Sub-Total Leather Footwear . Sub Total Calcado em Couro 



65.635 



81,51% 



52.293 72,80% 



48.055 



3,62% 



74,32% 



Textile Uppers Footwear . Calcado em Textil 


4.923 


6,11% 


6.482 


9,02% 


5.784 


8,95% 


Water Resistent Footwear . Calcado Impermeavel 


2.715 


3,37% 


3.482 


4,85% 


3.365 


5,20% 


Other Plastic Footwear . Outro Calcado em Plastico 


3.250 


4,04% 


6.321 


8,80% 


4.371 


6,76% 


Other Materials Footwear . Calcado em outros materials 


4.000 


4,97% 


3.253 


4,53% 


3.083 


4,77% 


Total Footwear . Total Calcado 


80.523 


100,00% 


71.830 


100,00% 


64.659 


100,00% 



PORTUGUESE EXPORTS TREND BY TYPE OF FOOTWEAR . EVOLUCAO DAS EXPORTACOES PORTUGUESAS POR TIPO DE CALCADO 



Value: Thousand Euros . Valor: Miihares Euros 



2003 



2007 



2008 



Value 
Valor 



Value 
Valor 



Value 
Valor 
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Ladies Footwear . Calcado de Senhora 


551.528 


40,35% 


537.097 


42,34% 


572.059 


44,31% 


Men's Footwear . Calcado de Homem 


464.797 


34,00% 


392.943 


30,98% 


367.728 


28,48% 


Children's Footwear . Calcado de Crianca 


114.946 


8,41% 


78.302 


6,17% 


86.765 


6,72% 


Unissex Footwear . Calcado Unisexo 


28.961 


2,12% 


27.310 


2,15% 


25.937 


2,01% 


Safety Footwear . Calcado de Seguranca 


22.064 


1,61% 


26.272 


2,07% 


26.672 


2,07% 


Sports Footwear . Calcado de Desporto 


9.208 


0,67% 


11.497 


0,91% 


11.628 


0,90% 


Other Leather Footwear . Outro Calcado em Couro 


39.015 


2,85% 


44.103 


3,48% 


39.934 


3,09% 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


1.230.520 


90,02% 


1.117.524 


88,10% 


1.130.723 


87,58% 


Textile Uppers Footwear . Calcado em Textil 


43.750 


3,20% 


39.142 


3,09% 


38.811 


3,01% 


Water Resistent Footwear . Calcado Impermeavel 


15.543 


1,14% 


18.651 


1,47% 


19.347 


1,50% 


Other Plastic Footwear . Outro Calcado em Plastico 


23.051 


1,69% 


30.807 


2,43% 


29.951 


2,32% 


Other Materials Footwear . Calcado em outros materials 


54.101 


3,96% 


62.277 


4,91% 


72.180 


5,59% 


Total Footwear . Total Calcado 


1.366.965 


100,00% 


1.268.401 


100,00% 


1.291.013 


100,00% 



PORTUGUESE IMPORTS TREND BY TYPE OF FOOTWEAR . EVOLUCAO DAS IMPORTACOES PORTUGUESES POR TIPO DECALCADO 



Quantity: Thousand pairs . Quantidade: Milhares 


pares 


















2003 




2007 




2008 








Quantity 
Quantidade 


% 


Quantity 
Quantidade 


% 


Quantity 
Quantidade 


% 


Ladies Footwear . Calcado de Senhora 




1.972 


6,94% 


4.102 


7,37% 


4.453 


8,51% 


Men's Footwear . Calcado de Homem 




1.668 


5,87% 


2.768 


4,97% 


2.334 


4,46% 


Children's Footwear . Calcado de Crianca 




1.249 


4,40% 


2.278 


4,09% 


2.024 


3,87% 



Unissex Footwear . Calcado Unisexo 


818 


2,88% 


1.223 


2,20% 


1.278 


2,44% 


Safety Footwear . Calcado de Seguranca 


470 


1,65% 


832 


1,50% 


1.024 


1,96% 


Sports Footwear . Calcado de Desporto 


1.125 


3,96% 


769 


1,38% 


456 


0,87% 



Other Leather Footwear . Outro Calcado em Couro 



3,13% 



1 ,79% 



Sub-Total Leather Footwear . Sub Total Calcado em Couro 



8.190 



28,82% 



12.970 



23,31% 



12.080 



0,98% 



23,09% 



Textile Uppers Footwear . Calcado em Textil 



9.320 



32,80% 



17.498 



31,45% 



16.043 



30,66% 



Water Resistent Footwear . Calcado Impermeavel 


446 


1 ,57% 


763 


1 ,37% 


763 


1 ,46% 


Other Plastic Footwear . Outro Calcado em Plastico 


7.830 


27,55% 


20.512 


36,86% 


20.750 


39,66% 



Other Materials Footwear . Calcado em outros materials 


2.629 


9,25% 


3.902 


7,01% 


2.683 


5,13% 


Total Footwear . Total Calcado 


28.415 


100,00% 


55.646 


100,00% 


52.319 


100,00% 



PORTUGUESE IMPORTS TREND BY TYPE OF FOOTWEAR. EVOLUCAO DAS IMPORTACOES PORTUGUESAS POR TIPO DECALCADO 



Value: Thousand Euros . Valor: Milhares Euros 



Value 
Valor 



Value 
Valor 



Value 
Valor 



Ladies Footwear . Calcado de Senhora 


40.726 


16,12% 


77.247 


19,47% 


90.251 


21,35% 


Men's Footwear . Calcado de Homem 


37.071 


14,68% 


59.457 


14,99% 


57.793 


13,67% 


Children's Footwear . Calcado de Crianca 


18.985 


7,52% 


26.916 


6,78% 


30.028 


7,10% 


Unissex Footwear . Calcado Unisexo 


9.980 


3,95% 


18.869 


4,76% 


22.718 


5,37% 


Safety Footwear . Calcado de Seguranca 


5.571 


2,21% 


9.351 


2,36% 


12.147 


2,87% 


Sports Footwear . Calcado de Desporto 


14.031 


5,55% 


10.947 


2,76% 


8.310 


1 ,97% 


Other Leather Footwear . Outro Calcado em Couro 


14.095 


5,58% 


13.013 


3,28% 


9.211 


2,18% 


Sub-Total Leather Footwear . Sub Total Calcado em Couro 


140.459 


55,60% 


215.801 


54,40% 


230.457 


54,52% 


Textile Uppers Footwear . Calcado em Textil 


50.114 


19,84% 


79.654 


20,08% 


81.825 


19,36% 


Water Resistent Footwear . Calcado Impermeavel 


2.967 


1,17% 


5.870 


1,48% 


5.972 


1,41% 


Other Plastic Footwear . Outro Calcado em Plastico 


48.141 


19,06% 


80.683 


20,34% 


91.241 


21,58% 


Other Materials Footwear . Calcado em outros materials 


10.925 


4,32% 


14.716 


3,71% 


13.226 


3,13% 


Total Footwear . Total Calcado 


252.606 


100,00% 


396.724 


100,00% 


422.722 


100,00% 
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PORTUGUESE EXPORTS TREND OF FOOTWEAR. GLOBAL AREAS . EXPORTACOES PORTUGUESAS DE CALCADO. GRANGES AREAS 



Quantity: Thousand 


pairs 


. Quantidade: 


Milhares pares 






















2003 




2007 




2008 














Quantity 
Quantidade 


% 


Quantity 
Quantidade 


% 


Quantity 
Quantidade 


% 


A07/08 


A03/08 


Europe. Europo 






76.117 


94,53% 


69.001 


96,06% 


61.927 


95,78% 


-10,25% 


-18,64% 


America. America 






3.018 


4,15% 


899 


1,25% 


708 


1,10% 


-21,19% 


-76,52% 



Africa . Africa 


670 


0,72% 


1.296 


1 ,80% 


1.281 


1,98% 


Asia . Asia 


541 


0,72% 


525 


0,73% 


654 


1,01% 



-1,09% 91,32% 

24,52% 20,92% 



Oceania and Others . Oceania e Outros 


177 


0,08% 


110 


0,15% 


88 


0,14% 


-20,13% 


-50,62% 


Total . Total 


80.523 


100,00% 


71.830 


100,00% 


64.659 


100,00% 


-9,98% 


-19,70% 



PORTUGUESE EXPORTS TREND OF FOOTWEAR. GLOBAL AREAS . EXPORTACOES PORTUGUESAS DE CALCADO. GRANDES AREAS 



Value: Thousand Eui 


OS 


. Valor: Milhares Euros 
























2003 




2007 




2008 
















Value 
Valor 


% 


Value 
Valor 


% 


Value 
Valor 


% 


A07/08 


A03/08 


Europe. Europa 








1.284.309 


93,95% 


1.215.535 


88,92% 


1.240.086 


90,72% 


2,02% 


-3,44% 


America. America 








59.895 


4,36% 


21.153 


3,68% 


17.451 


2,75% 


-17,50% 


-70,86% 


Africa . Africa 








8.982 


0,53% 


16.397 


0,60% 


16.893 


0,85% 


3,03% 


88,06% 


Asia . Asia 








10.981 


1 ,02% 


12.579 


1 ,08% 


14.520 


0,85% 


15,43% 


32,23% 


Oceania and Others 


. Oceania 


e Outros 


2.798 


0,09% 


2.737 


0,18% 


2.063 


0,21% 


-24,63% 


-26,27% 


Total . Totol 








1.366.965 


100,00% 


1.268.401 


100,00% 


1.291.013 


100,00% 


1,78% 


-5,56% 



FOOTWEAR EXPORTS. MAIN BUYERS . EXPORTACOES DE CALCADO. PRINCIPAIS COMPRADORES 
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Quantity: Thousand pairs . Quantidade: Milhares de pares 




2003 




2007 




2008 










Quantity 
Quantidade 


% 


Quantity 
Quantidade 


% 


Quantity 
Quantidade 


% 


A07/08 


A03/08 


France . Franca 


16.527 


20,52% 


19.596 


27,28% 


16.290 


25,19% 


-16,87% 


-1,43% 


Germany . Alemanha 


18.406 


22,86% 


12.691 


17,67% 


12.857 


19,88% 


1,31% 


-30,15% 


Spain . Espanha 


6.866 


8,53% 


11.763 


16,38% 


9.936 


15,37% 


-15,53% 


44,72% 


United Kingdom . Reino Unido 


15.232 


18,92% 


8.424 


1 1 ,73% 


6.720 


10,39% 


-20,23% 


-55,88% 


Netherlands . Holanda 


7.668 


9,52% 


6.833 


9,51% 


6.718 


10,39% 


-1,68% 


-12,39% 


Denmark . Dinamarca 


2.513 


3,12% 


2.336 


3,25% 


2.102 


3,25% 


-10,01% 


-16,37% 


Belgium . Belgica 


1.487 


1,85% 


1.126 


1,57% 


1.209 


1,87% 


7,33% 


-18,71% 


Angola .Angola 


467 


0,58% 


957 


1,33% 


1.004 


1,55% 


4,95% 


115,02% 


Italy . Italia 


1.065 


1,32% 


881 


1,23% 


837 


1,29% 


-5,01% 


-21,43% 


Switzerland . Suica 


575 


0,71% 


535 


0,74% 


759 


1,17% 


41,93% 


31,98% 


Greece . Grecia 


826 


1,03% 


638 


0,89% 


725 


1,12% 


13,62% 


-12,21% 


Ireland . Irlanda 


1.033 


1,28% 


900 


1,25% 


710 


1,10% 


-21,07% 


-31,27% 


Sweden . Suecia 


1.697 


2,11% 


844 


1,18% 


670 


1,04% 


-20,66% 


-60,52% 


Russia . Russia 


62 


0,08% 


535 


0,74% 


654 


1,01% 


22,30% 


963,80% 


United States . Estados Unidos 


2.489 


3,09% 


606 


0,84% 


415 


0,64% 


-31,42% 


-83,31% 


Norway . Noruega 


891 


1,11% 


426 


0,59% 


371 


0,57% 


-13,01% 


-58,36% 


Canada . Canada 


471 


0,58% 


225 


0,31% 


225 


0,35% 


0,09% 


-52,16% 


Austria . Austria 


355 


0,44% 


175 


0,24% 


205 


0,32% 


17,60% 


-42,13% 


Finland . Finlandia 


377 


0,47% 


263 


0,37% 


201 


0,31% 


-23,49% 


-46,67% 


Turkey . Turquia 


245 


0,30% 


255 


0,36% 


193 


0,30% 


-24,57% 


-21,38% 


Japan . Japao 


131 


0,16% 


96 


0,13% 


175 


0,27% 


82,64% 


32,85% 


Poland . Polonia 


44 


0,05% 


170 


0,24% 


170 


0,26% 


0,26% 


287,32% 


Total . Total 


80.523 


100,00% 


71.830 


100,00% 


64.659 


100,00% 


-9,98% 


-19,70% 



FOOTWEAR EXPORTS. MAIN BUYERS . EXPORTACOES DECALCADO. PRINCIPAIS COMPRADORES 



Value: Thousand Euros . Valor: Milhares de Euros 



2003 



2007 



2008 



Value 
Valor 



Value 
Valor 



Value 
Valor 



France . Franca 



22,47% 



29,56% 



26,85% 



A07/08 
-7,53% 



United States . Estados 
Unidos 



50.274 



3,68% 



14.479 



10.683 



0,83% 



-26,22% 



A03/08 
12,85% 



Germany . Alemanha 


306.498 


22,42% 


247.660 


19,53% 


264.285 


20,47% 


6,71% 


-13,77% 


Netherlands . Holanda 


131.011 


9,58% 


138.781 


10,94% 


159.272 


12,34% 


14,77% 


21,57% 


United Kingdom . Reino Unido 


265.769 


19,44% 


142.354 


11,22% 


127.557 


9,88% 


-10,39% 


-52,00% 


Spain . Espanha 


71.453 


5,23% 


111.680 


8,80% 


123.373 


9,56% 


10,47% 


72,66% 


Denmark . Dinamarca 


56.596 


4,14% 


54.808 


4,32% 


56.835 


4,40% 


3,70% 


0,42% 


Belgium . Belgica 


23.775 


1,74% 


23.987 


1,89% 


28.066 


2,17% 


17,01% 


18,05% 


Italy . /td//o 


16.370 


1,20% 


18.796 


1,48% 


20.473 


1,59% 


8,92% 


25,06% 


Sweden . Suecia 


31.643 


2,31% 


18.271 


1 ,44% 


18.803 


1,46% 


2,91% 


-40,58% 


Ireland . Irlanda 


18.015 


1,32% 


18.445 


1,45% 


16.287 


1,26% 


-11,70% 


-9,59% 


Switzerland . Suica 


10.246 


0,75% 


8.588 


0,68% 


15.495 


1,20% 


80,43% 


51,23% 


Angola .Angola 


6.753 


0,49% 


12.822 


1,01% 


14.327 


1,11% 


1 1 ,74% 


112,17% 


Russia . Russia 


1.477 


0,11% 


13.334 


1,05% 


13.863 


1 ,07% 


3,96% 


838,27% 


Greece . Grecia 


9.646 


0,71% 


11.523 


0,91% 


13.355 


1 ,03% 


15,90% 


38,46% 



-78,75% 

-42,88% 
-27,32% 



Norway . Noruega 



Canada . Canada 



16.038 



1,17% 



9.245 



0,73% 



9.162 



0,71% 



-0,90% 



1.656 



0,63% 



5.827 



0,46% 



6.291 



0,49% 



7,95% 



Japan .Japao 


4.057 


0,30% 


3.249 


0,26% 


4.835 


0,37% 


48,80% 


19,18% 


Finland . Finlandia 


6.267 


0,46% 


4.123 


0,33% 


4.752 


0,37% 


15,24% 


-24,18% 


Austria .Austria 


5.646 


0,41% 


2.641 


0,21% 


3.978 


0,31% 


50,61% 
12,02% 


-29,54% 


Turkey . Turquia 


1.914 


0,14% 


2.865 


0,23% 


3.210 


0,25% 


67,71% 


Poland . Poldnio 


675 


0,05% 


2.144 


0,17% 


3.188 


0,25% 


48,71% 


372,48% 


Total . Total 


1.366.965 


100,00% 


1.268.401 


100,00% 


1.291.013 


100,00% 


1,78% 


-5,56% 



EXPORTS BY TYPE OF PRODUCT. MAIN BUYERS . EXPORTACOES POR TIPO DE PRODUTO. PRINCIPAIS COMPRADORES 



Ladies Leather Footwear . Calcado de Senhora em Couro 



2007 



2008 



Thousand 

Pairs 

Milhares 

Pares 



Thousand 

Euros 

Mi (hares 

Euros 



Average 
Price 
Preco 
medio 



Thousand 

Pairs 

Milhares 

Pares 



Thousand 

Euros 

Mi (hares 

Euros 



Average 
Price 
Preco 
medio 



Quantity 

Quanti- 

dade 



Value 
Valor 



France . Franca 


7.977 


175.911 


Germany . Alemanha 


6.316 


148.144 


Netherlands . Holanda 


1.750 


47.324 


Spain . Espanha 


1.411 


33.608 



22,05 € 



6.809 166.281 24,42 € 



23,46 € 
27,04 £ 
23,83 € 



6.774 
1.753 



163.209 
57.199 



24,09 € 
32,62 € 



-14,65% 
7,25% 
0,17% 



-5,47% 
10,17% 
20,87% 



1.433 



34.811 24,29 € 



1,59% 



3,58% 



United Kingdom . Reino Unido 1.853 

Denmark . Dinamarca 



Belgium . Belgica 



892 
470 



33.757 
21.632 

10.511 



18,21 € 
24,26 € 



1.535 



32.599 21,23 € 



1.052 



29.466 28,01 € 



22,36 € 



13.487 25,18 € 



-17,16% 
17,96% 
13,93% 



-3,43% 
36,21% 
28,32% 



Sweden . Suecia 



10.072 22,90 £ 



11.369 31,34€ 



Italy . Italia 



323 



10.004 30,94 € 



19,11% 



Norway . Noruega 


240 


6.001 


24,99 £ 


250 


6.558 


26,26 £ 


4,01% 


Greece . Grecia 


285 


6.027 


21,12 € 


238 


5.802 


24,38 € 


-16,61% 



31,48% 
9,28% 
-3,73% 



Price 
Preco 



10,75% 

2,72% 

20,66% 



1,96% 



16,57% 
15,48% 
12,63% 



-17,52% 12,88% 36,86% 



10,39% 
5,07% 



Russia . Russia 


149 


3.908 


26,17€ 


206 


5.605 


27,21 € 


37,97% 


43,43% 


3,96% 


United States . Estados Unidos 


293 


7.619 


25,99 € 


186 


5.520 


29,68 € 


-36,57% 


-27,56% 


14,22% 


Irland . Irlanda 


133 


3.287 


24,80 € 


156 


4.410 


28,24 € 


17,82% 


34,18% 


13,88% 


Canada . Canada 


102 


2.977 


29,24 € 


106 


3.494 


33,03 € 


3,89% 


17,37% 


12,97% 


Switzerland . Suica 


141 


2.483 


17,67€ 


167 


3.366 


20,21 € 


18,49% 


35,55% 


14,40% 


Finland . Finlandia 


116 


2.148 


18,51 € 


97 


2.921 


30,17€ 


-16,54% 


36,01% 


62,96% 


Japan . Japao 


26 


1.252 


49,07 € 


40 


1.730 


42,87 € 


58,15% 


38,15% 


-12,65% 


Poland . Polonia 


32 


1.050 


32,67 € 


44 


1.636 


36,90 € 


37,92% 


55,76% 


12,94% 


Turkey . Turquia 


108 


2.039 


18,86€ 


78 


1.468 


18,75€ 


-27,59% 


-28,02% 


-0,59% 


Austria . Austria 


46 


604 


13,07 € 


64 


1.440 


22,65 € 


37,47% 


1 38,35% 


73,39% 


Angola .Angola 


67 


927 


13,87€ 


59 


1.153 


19,39€ 


-11,07% 


24,29% 


39,76% 


Total . Total 


23.562 


537.097 


22,79 € 


22.626 


572.059 


25,28 € 


-3,98% 


6,51% 


10,92% 
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Men's Leather Footwear . Calcodo de Homem em Couro 



2007 



"housand 


Thousand 


Average 


Thousand 


Thousand 


Average 


Pairs 


Euros 


Price 


Pairs 


Euros 


Price 


Milhares 


Mi (hares 


Preco 


Milhares 


Mi (hares 


Preco 


Pares 


Euros 


medio 


Pares 


Euros 


medio 



Quantity 

Quanti- 

dade 



Value 
Valor 



Price 
Preco 



France . Franca 


4.878 


115.312 


23,64 £ 


4.032 


106.857 


26,50 € 


-17,33% 


-7,33% 


12,10% 


United Kingdom . Reino Unido 


3.994 


75.147 


18,81 € 


2.682 


57.404 


21,40 € 


-32,86% 


-23,61% 


13,77% 


Netherlands . Holanda 


2.309 


49.398 


21,39 € 


2.370 


52.665 


22,23 £ 


2,62% 


6,61% 


3,89% 


Spain . Espanha 


1.562 


32.720 


20,95 € 


1.487 


32.896 


22,12 € 


-4,79% 


0,54% 
-0,26% 


5,59% 


Germany . Alemanha 


1.281 


29.392 


22,95 € 


1.149 


29.314 


25,51 € 


-10,27% 


11,15% 


Denmark . Dinarnarca 


672 


19.158 


28,50 £ 


594 


17.545 


29,54 € 


-11,65% 


-8,42% 


3,65% 


Switzerland . Suica 


115 


2.854 


24,86 £ 


386 


8.917 


23,09 € 


236,42% 


212,49% 


-7,12% 


Irland . Irlanda 


424 


10.171 


23,97 € 


282 


8.135 


28,89 € 


-33,64% 


-20,01% 


20,53% 


Italy . Italia 


335 


7.529 


22,47 £ 


256 


6.894 


26,92 € 


-23,55% 


-8,43% 


19,78% 


Russia . Russia 


285 


7.732 


27,12 £ 


300 


6.234 


20,81 € 


5,07% 


-19,37% 


-23,26% 


Belgium . Belgica 


237 


5.561 


23,51 € 


207 


5.290 


25,59 € 


-12,59% 


-4,87% 


8,84% 


Angola .Angola 


251 


5.433 


21,68 € 


222 


4.681 


21,12 € 


-11,56% 


-13,84% 


-2,58% 


Greece . Grecia 


181 


3.612 


19,99 € 


249 


4.129 


16,56€ 


38,00% 


14,33% 


-17,15% 


Sweden . Suecia 


178 


3.945 


22,15 £ 


126 


3.303 


26,1 5 € 


-29,08% 


-16,27% 


18,06% 


United States . Estados Unidos 


161 


4.694 


29,08 € 


106 


3.245 


30,75 € 


-34,61% 


-30,87% 


5,72% 


Canada . Canada 


98 


2.372 


24,24 € 


103 


2.520 


24,42 € 


5,45% 


6,22% 


0,73% 


Japan .Japao 


35 


1.396 


39,43 € 


65 


2.101 


32,58 £ 


82,18% 


50,52% 


-17,38% 


Norway . Noruega 


67 


1.425 


21,29 € 


59 


1.577 


26,64 £ 


-11,53% 


10,72% 


25,15% 


Turkey . Turquia 


20 


446 


21,82 € 


15 


1.050 


71,63 € 


-28,32% 


135,29% 


228,27% 


China . China 


40 


1.602 


40,28 £ 


27 


918 


34,33 € 


-32,71% 


-42,67% 


-14,79% 


Ukraine . Ucrania 


27 


1.155 


42,59 € 


22 


846 


38,29 € 


-18,57% 


-26,78% 


-10,09% 


Czech Republic . Republica 
Checa 


73 


1.453 


19,87 € 


36 


825 


22,79 € 


-50,48% 


-43,20% 


14,70% 


Total . Total 


17.704 


392.943 


22,20 € 


15.247 


367.728 


24,12 € 


-13,88% 


-6,42% 


8,66% 



EXPORTS BY TYPE OF PRODUCT. MAIN BUYERS . EXPORTACOES POR TIPO DE PRODUTO. PRINCIPAIS COMPRADORES 



Children's Leather Footwear . Calcodo de Crianca em Couro 
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2007 



2008 



A07/08 



Thousand 

Pairs 

Milhares 

Pares 



Thousand 

Euros 

Milhares 

Euros 



Average 
Price 
Preco 
medio 



Thousand 

Pairs 

Milhares 

Pares 



Thousand 

Euros 

Milhares 

Euros 



Average 
Price 
Preco 
medio 



Quantity 

Quanti- 

dade 



Value 
Valor 



Price 
Preco 



France . Franca 


1.780 


26.275 


14,76 € 


1.371 


26.003 


18,97 € 


-22,99% 


-1,03% 


28,52% 


Netherlands . Holanda 


667 


13.439 


20,13 € 


732 


17.947 


24,51 € 


9,72% 


33,54% 


21,71% 


United Kingdom . Reino Unido 


658 


9.246 


14,04 € 


679 


10.413 


15,33 € 


3,14% 


12,62% 


9,19% 


Germany . Alemanha 


669 


8.242 


12,31 € 


714 


9.772 


13,69 € 


6,69% 


18,57% 


11,14% 


Spain . Espanha 


486 


6.120 


12,58€ 


531 


7.779 


14,65 € 


9,16% 


27,11% 


16,45% 


Denmark . Dinarnarca 


331 


4.685 


14,15€ 


229 


3.747 


16,37€ 


-30,84% 


-20,02% 
84,98% 


15,65% 


Belgium . Belgica 


92 


1.471 


15,94€ 


156 


2.720 


17,47 € 


68,69% 


9,66% 


Russia . Russia 


56 


774 


13,90€ 


104 


1.328 


12,80€ 


86,25% 


71,53% 


-7,91% 


Sweden . Suecia 


74 


931 


12,58€ 


59 


1.028 


17,32€ 


-19,80% 


10,44% 


37,70% 


Switzerland . Suica 


82 


1.249 


15,29€ 


66 


970 


14,59 € 


-18,57% 


-22,32% 


-4,60% 


Italy . /td//'o 


49 


1.344 


27,43 € 


48 


875 


18,25€ 


-2,06% 


-34,86% 


-33,49% 


United States . Estados Unidos 


80 


957 


12,00€ 


68 


737 


10,82 € 


-14,61% 


-22,99% 


-9,82% 


Greece . Grecia 


11 


185 


16,70€ 


35 


592 


16,90€ 


215,43% 


219,30% 


1,23% 


Irland . Irlanda 


61 


1.068 


17,56 € 


23 


383 


16,42€ 


-61,60% 


-64,10% 


-6,50% 


Norway . Noruega 


15 


165 


11,31 € 


18 


282 


15,76€ 


22,47% 


70,77% 


39,44% 


Angola .Angola 


8 


86 


10,65 € 


23 


254 


11,06€ 


184,32% 


195,10% 


3,79% 


Finland . Finlandia 


7 


92 


13,64€ 


18 


249 


13,88€ 


164,87% 


169,56% 


1 ,77% 


Israel . Israel 


52 


691 


13,21 € 


20 


202 


10,07€ 


-61,69% 


-70,81% 


-23,80% 


Japan .Japao 


3 


87 


32,47 € 


6 


198 


30,59 € 


141,93% 


127,91% 


-5,79% 


Poland . Polonia 


5 


71 


14,04 € 


16 


185 


11,69 € 


214,46% 


161,72% 


-16,77% 


Austria . Austria 


7 


90 


12,87€ 


12 


181 


14,82 € 


73,66% 


99,99% 


15,16% 


Canada . Canada 


16 


247 


15,59£ 


8 


127 


15,06€ 


-46,55% 


-48,38% 


-3,41% 


Total . Totof 


5.280 


78.302 


14,83 € 


5.007 


86.765 


17,33€ 


-5,18% 


10,81% 


16,86% 



FOOTWEAR IMPORTS. MAIN SUPPLIERS . IMPORTACOES DE CALCADO. PRINCIPAIS FORNECEDORES 





2007 






2008 




A07/08 






Thousand Pairs 
Milhares Pares 


Thousand Euros 
Milhares Euros 


_. . _ . Thousand 
Thousand Pairs _ 
**,,. n Euros 
Miihares Pares ..... _ 

Milhares Euros 


Quantity 
Quantidade 


Value 
Valor 


Europe. Europo 


38.918 




333.356 




35.898 


360.953 


-7,76% 


8,28% 


America. America 


2.226 




18.499 




2.322 


20.856 


4,31% 


12,74% 


Africa . Africa 


27 




135 




38 


225 


38,03% 


66,89% 


Asia . Asia 


14.473 




44.722 




14.059 


40.657 


-2,86% 


-9,09% 


Oceania and Others . Oceania e Outros 


1 




12 







32 


-100,00% 


154,60% 


Total . Total 


55.646 




396.724 




52.317 


422.722 


-5,98% 


6,55% 



FOOTWEAR IMPORTS. MAIN SUPPLIERS . IMPORTACOES DE CALCADO. PRINCIPAIS FORNECEDORES 





2007 


2008 




A07/08 






Thousand Pairs 
Milhares Pares 


Thousand Euros 
Milhares Euros 


_, , „ . Thousand 
Thousand Pairs _ 

Milhares Pares ..... ,_ 

Milhares Euros 


Quantity 
Quantidade 


Value 
Valor 


Spain . Espanha 


24.474 


179.562 


23.414 


191.437 


-4,33% 


6,61% 


Belgium . Belgica 


2.091 


47.726 


2.017 


51.126 


-3,51% 


7,12% 


Italy . /td//o 


1.624 


31.948 


1.721 


39.200 


6,00% 


22,70% 


Netherlands . Holanda 


5.948 


36.588 


4.686 


37.775 


-21,23% 


3,24% 


China . China 


13.351 


31.990 


13.078 


30.326 


-2,04% 


-5,20% 


France . Franca 


2.860 


21.231 


2.273 


24.948 


-20,52% 


17,51% 


Brazil . Brasil 


2.159 


17.913 


2.295 


20.202 


6,31% 


12,78% 


Germany . Alemanha 


1.171 


9.529 


1.031 


8.845 


-11,99% 


-7,18% 


India . India 


576 


7.784 


393 


5.017 


-31,80% 


-35,56% 


United Kingdom . Reino Unido 


285 


2.290 


386 


3.456 


35,39% 


50,95% 


Vietnam . Vietname 


102 


729 


206 


2.630 


102,62% 


260,86% 


Cyprus . Chipre 


62 


952 


82 


1.208 


30,84% 


26,92% 


Luxemburg . Luxemburgo 


11 


1.204 


7 


1.030 


-33,96% 


-14,43% 


Austria . Austria 


306 


1.257 


183 


855 


-40,23% 


-31,96% 


United States . Estados Unidos 


65 


531 


16 


626 


-74,97% 


17,99% 


Romania . Romenia 


2 


6 


48 


556 


2048,49% 


9323,23% 


Denmark . Dinomarca 


27 


737 


17 


543 


-36,50% 


-26,33% 


Indonesia. Indonesia 


157 


2.128 


67 


523 


-57,35% 


-75,42% 


Czech Republic . Republica Checa 


58 


523 


51 


447 


-12,52% 


-14,50% 


Pakistan . Paquistao 


55 


405 


44 


282 


-20,62% 


-30,55% 


Total . Total 


55.646 


396.724 


52.319 


422.722 


-5,98% 


6,55% 
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INTERNATIONAL CONTEXT 

CONTEXTO INTERNACIONAL 



The activity of a sector as strongly de- 
voted to exporting its production as the 
Portuguese footwear industry must ine- 
vitably be affected by the international 
context in which it finds itself. This is the 
subject of the last chapter of this study. 



A actividade de um sector too fortemente 
orientado para o exterior como a industria 
portuguesa de calcado e inevitavelmente 
condicionada pelo contexto internacionai 
em que se insere. Eesse o tema deste ca- 
pttulo final da monografia. 
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In 2007, consumption of footwear on a world-wide 
level stood at around 14 thousand million pairs, cor- 
responding to an annual per capita consumption of 
slightly more than two pairs (G31). The consumption 
of footwear is, however, not distributed in a uniform 
manner, being profoundly influenced by the standard 
of living of local populations: whereas in more develo- 
ped areas such as Europe, America and Oceania the 
per capita consumption exceeds four pairs per year, 
in Asia is only just exceeds one pair, and in Africa it 
stands at around half a pair per year. 

This disparity in consumption has become more ac- 
centuated over the last decade, as can be seen in G32: 
while the pattern of consumption in Africa has beco- 
me almost stagnant, and in Asia has shown a relatively 
modest growth, consumption in more developed are- 
as has grown sharply, after diminishing in the second 
half of the 1980s. 



Em 2007, o consumo de calcado a nivel mundial ron- 
dou os 74 mil mithoes de pares, correspondendo a um 
consumo anual per capita tigeiramente superior a dois 
pares (Grafico 31). consumo de calcado nao se dis- 
tribui, no entanto, de forma uniforme, sendo profunda- 
mente influenciado pelo nivel de vida das populacoes: 
enquanto nas zonas mais desenvolvidas, Europa, Ame- 
rica e Oceania, o consumo per capita ultrapassa os 
quatro pares por ano, na Asia pouco excede um par e 
em Africa fica-se pelo meio par por ano. 

Esta disparidade no consumo tem-se acentuado ao 
longo da ultima decada, como se observa no Grafico 32: 
enquanto o padrao de consumo em Africa se encontra 
quase estagnado e na Asia tern apresentado um cresci- 
mento relativamente modesto, nas zonas mais desen- 
volvidas, depois de um retrocesso na segunda metade 
da decada de 80, tern crescido de forma acentuada. 



G31 . CONSUMPTION PER CAPITA ( 2007) . CONSUMO PER CAPITA (2007) 




I 



I 



G32. TREND OF CONSUMPTION PER CAPITA {1 985 - 2007) 
EVOLUCAO DO CONSUMO PER CAPITA (1985 - 2007) 
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91 92 93 95 96 97 



00 01 02 03 04 05 06 07 



- EUROPE. EUROPE 
AMERICA. AMERICA 
OCEANIA. OCEANIA 

- WORLD. MUNDO 

- ASIA. ASIA 

- AFRICA. AFRICA 



The modest growth in Asian per capita consumption, 
shown on the previous chart, has, however, had a huge 
impact on the distribution of consumption at an inter- 
national level, given the enormous population of that 
continent: as can be seen in G33, the weighting of Asia 
within world consumption has grown since 1985 from 
33 to 43%. This growth has led to the loss of position 
for Europe, from 36 to 23%, given that America slightly 
strengthened its share of the world market and that 
the remaining continents remained unchanged. 

If the geographical structure of consumption has been 
changing, the change has been even more intense in 
relation to production. 



modesto crescimento no consumo per capita asiati- 
co, representado no Grafico anterior, teve, no entanto, 
um forte impacto na distribuicao do consumo a nivel 
internacional, dada a enorme populacao deste conti- 
nente: como se observa no Grafico 33, o peso da Asia 
no consumo mundial cresceu, desde 1985, de 33 para 
43%. Este crescimento teve por contrapartida a per- 
da de peso da Europa, de 36 para 23%, uma vez que a 
America reforcou ligeiramente a sua quota no mercado 
mundial e os restantes continentes a mantem inalte- 
rada. 

Se a estrutura geografica do consumo se tern vindo a 
alterar, a transformacao tern sido ainda mais intensa 
a nivel da producao. 



G33. SHARE IN WORLD FOOTWEAR CONSUMPTION (1985 - 2007) 
PESO NO CONSUMO MUNDIAL DE CALCADO (1985 - 2007) 



4% AFRICA. AFRICA 

4% AFRICA. AFRICA 



4% africa. africa 
4% Africa. Africa 



33% ASIA. ASIA 



1% OCEANIA. OCEANIA 




36% EUROPE . EUROPA 



33% ASIA . ASIA 




36% EUROPE. EUROPA 



26% AMERICA . AMERICA 



26% AMERICA . AMERICA 



1% OCEANIA. OCEANIA 



SHARE IN WORLD FOOTWEAR CONSUMPTION (1985) 
PESO NO CONSUMO MUNDIAL DE CALCADO (1985) 



SHARE IN WORLD FOOTWEAR CONSUMPTION (2007) 
PESO NO CONSUMO MUNDIAL DE CALCADO (2007) 



G34. PR0DUTI0N TRENDS BY GEOGRAPHIC AREAS (1985 - 2007) 

EVOLUCAO DA PRODUCAO POR AREAS GEOGRAFICAS (1985 - 2007) 




99 00 01 02 03 04 05 06 07 



■ AFRICA. AFRICA 
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U AMERICA. AMERICA 
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Over the last two decades, world-wide production of 
footwear has almost doubled from 8.8 to 16.1 thou- 
sand million pairs. Despite this fact, European pro- 
duct decreased abruptly, from more than 3 thousand 
million to less than one thousand million pairs, with 
a reduction in share of more than one third to a figu- 
re of only 6% of world-wide production. Against this, 
Asia increased its production from 3.8 to 13.4 million, 
and its share of the world-wide total is already close 
to 85%, as can be seen in G34. The growth in Asian 
production is largely due to China, whose production 
went up seven-fold, thereby accounting for almost 
two thirds of world-wide production entirely by itself. 



Ao longo das ultimas duas decadas, a producao mun- 
dial de calcado quase duplicou, passando de 8,8 para 
76,7 mil milhoes de pares. Apesar disso, a producao 
europeia reduziu-se abruptamente, de mais de 3 mil 
milhoes para menos de mil milhoes de pares, pelo que 
a sua quota se reduziu de mais de um terco para ape- 
nas 6% da producao mundial. Em contrapartida, a Asia 
aumentou a sua producao, de 3,8 para 73,4 milhoes, e 
a sua quota no total mundial aproxima-seja dos 85%, 
como se observa no Grafico 34. crescimento da pro- 
ducao asiatica deve-se, em grande parte, a China, cuja 
producao se multiplicou por sete, assegurando, par si 
so, quase dois tercos da producao mundial. 



The extraordinary growth in Chinese and Asian pro- 
duction was only made possible by the combination of 
a highly protected internal market with a strong desire 
to export its goods. As can be seen in G35, Asia is the 
continent which has the smallest amount of penetra- 
tion of imports from other regions as well as being, 
simultaneously and after Europe, the second that 
exports a greater percentage of its production. The 
barriers that many Asian countries still maintain to- 
wards international trade are, in fact, of great concern 
to European producers, especially because the Euro- 
pean market is, by far, the most open to the outside, 
importing more than it consumes and exporting more 
than it produces. 



extraordinario crescimento da producao chinesa 
e asiatica so foi possivel gracas a conjugacao de um 
mercado interno muito protegido com uma forte orien- 
tacao exportadora. Como mostra o Grafico 35, a Asia 
e o continente em que a penetracao de importacoes 
oriundas de outras regioes e menor e, simultaneamen- 
te, a seguira Europa, o segundo que exporta uma maior 
percentagem da sua producao. As barreiras que muitos 
paises asiaticos ainda mantem ao comercio interna- 
cional soo, alias, uma das grandes preocupacoes dos 
produtores europeus ate porque o mercado europeu e, 
a larga distancia dos restantes, o mais aberto ao ex- 
terior, importando mais do que consome e exportando 
mais do que produz. 



G35. MARKET OPENESS BY GEOGRAPHIC AREA (2007) 

ABERTURA DOS MERCADOS POR AREA GE0GRAFICA (2007) 




EUROPE AMERICA OCEANIA 

EUROPA AMERICA OCEANIA 



asia middle east africa 

Asia medio oriente Africa 
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I EXPORTS/PRODUCTION . EXPORTACOES/PRODUCAO 
I IMPORTS/CONSUMPTION . IMPORTACOES/CONSUMO 



G36. TOP EXPORTERS (2007) . PRINCIPAIS EXPORTADORES (2007) 



I 



ll 



I I 



FRANCE NETHER- PORTUGAL INDONESIA 
FRANCA LANDS PORTUGAL INDONESIA 

HOLANDA 



EXPORTS (MILLION USD) . EXPORTACOES (MILHOES DE DOLARES) 
AVERAGE PRICE (USD) . PRECO MEDIO (DOLARES) 



When the share of each country in the international 
footwear industry is analysed individually, the preponde- 
rance of China is evident: despite a very low average pri- 
ce per pair of less than 3 dollars, at 24 thousand million 
dollars Chinese exports achieve a figure that is almost 
two and a half times higher than the value of exports 
made by the second main exporter, Italy (G36). The real 
position of China is, in actual fact, much more significant, 
given that the third main world exporter is the Chinese 
Special Administrative Region of Hong Kong. Two other 
Asian countries also figure amongst the principal world 
exporters: Vietnam and Indonesia. All these countries 
practice low average prices for export, close to or even 
lower than 5 dollars. 

Despite the retraction in production seen on the con- 
tinent, 7 European countries figure on the list of the 12 
main exporting countries. Italy stands out from amongst 
these, the second largest exporter and the one with the 
highest average price, coming in at around 40 dollars per 
pair. Portugal comes eleventh on this chart. The average 
Portuguese export price is 24 dollars, which is the third 
highest, denoting the focus of Portuguese industry on 
high-value market segments. It must be noted that Por- 
tugal would achieve an even more favourable position on 
the chart if countries that owe their activity essentially 
due to re-export, such as Belgium and Holland, were re- 
moved, as they do not have relevant production. Portu- 
gal also rises to a better position, seventh, when leather 
footwear alone is considered, the type of product in which 
it specializes. 



Quando se analisa individualmente a quota de cada 
pais no comercio international de calcado, a preponde- 
rancia da China e evidente: apesar de um preco medio 
por par muito reduzido, inferior a 3 ddlares, os 24 mil 
mithoes de dotares de exportacoes chinesas sao quase 
duas vezes e meia superiores ao valor das exportacoes 
do segundo principal exportador, a Italia (Grafico 36). 
A real posicao chinesa e, alias, ainda mais importante, 
uma vez que o terceiro principal exportador mundial e 
a sua regiao administrativa especial de Hong Kong. En- 
tre os principals exportadores mundiais, surgem ainda 
dois outros paises asiaticos, o Vietname e a Indonesia. 
Todos estes paises praticam precos medios de expor- 
tacao bastante reduzidos, prdximos ou mesmo inferio- 
res a 5 ddlares. 

Apesar da retraccao da producao verificada no conti- 
nente, entre os 12 principals exportadores figuram 7 
paises europeus. Entre eles, destaca-se a Italia, o se- 
gundo maior exportador e aquele que pratica o preco 
medio mais elevado, rondando os 40 ddlares por par. 
Portugal surge neste Grafico na decima primeira po- 
sicao. preco medio de exportacao do nosso pais, 24 
ddlares, e o terceiro mais elevado, denotando a orien- 
tacao da industria portuguesa para segmentos de mer- 
cado de elevado valor. De notar que Portugal surgiria 
numa posicao ainda mais favoravel caso, do grafico, 
fossem retirados paises que ai figuram essencialmen- 
te devido a actividades de reexportacao, como a Belgi- 
caea Holanda, nao tendo producao relevante. Portugal 
surge tambem numa posicao mais elevada, a setima, 
quando se considera exclusivamente o calcado de cou- 
ro, tipo de produto em que o pais se especializa. 



61 

CALCADO, 

COMPONENTES 

EARTIGOS 

DE PELE 

MONOGRAFIA 

ESTATI'STICA 08 



PORTU 
GUESE 
SHOES 



STATISTICAL DATA BASE 
BASE DE DADOS ESTATISTICA 



GLOBAL DATA - FOOTWEAR WORLDWIDE (2007) . DADOS GERAIS - CALCADO NO MUNDO (2007) 



Quantity: Million pairs 


. Quantidade: Milhoes de pares 










Production 


. Producoo Imp 


lorts . Importacoes 


Exports . Exportacoes Const 


imption . Consumo 


Europe. Europa 




985 


3.875 


1.367 


3.494 


France . Franco 




38 


445 


66 


417 


Germany . Alemanha 




27 


498 


141 


383 


Italy . Itatia 




242 


390 


245 


387 


Netherland . Holanda 




1 


208 


114 


94 


Poland . Polonia 




47 


101 


29 


120 


Portugal . Portugal 




75 


53 


71 


57 


Spain . Espanha 




108 


353 


102 


360 


Russia . Russia 




53 


191 


10 


234 


United Kingdom . Reino Unido 


5 


486 


40 


451 


Turkey . Turquia 




172 


37 


53 


156 


America . America 




1.277 


2.963 


234 


4.006 


USA . Estados Unidos 




31 


2.362 





2.393 


Mexico . Mexico 




170 


62 


5 


227 


Canada . Canada 




8 


163 


7 


164 


Brazil . Brasil 




796 


29 


177 


648 


Oceania . Oceania 




9 


142 


3 


149 


Australia . Australia 




6 


94 


1 


100 


New Zealand . Nova Zelandia 


1 


21 


1 


21 


Asia . Asia 




13.435 


1.440 


9.511 


5.364 


China . China 




10.209 


46 


8.175 


2.080 


India . India 




980 


21 


106 


896 


Indonesia . Indonesia 




565 


55 


229 


391 


Japan . Japao 




114 


594 


2 


707 


Vietnam . Vietname 




665 


6 


615 


56 


Middle East . Medio Oriente 


159 


326 


91 


394 


Israel . Israel 




4 


31 


1 


34 


Syria . Stria 




38 


2 


14 


26 


Africa . Africa 




209 


372 


55 


526 


Egypt . Egipto 




57 


50 


9 


98 


South Africa . Africa do Sul 


40 


158 


1 


197 


World . Mundo 




16.074 


9.118 


11.260 


13.931 
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FOOTWEAR WORLDWIDE (GROWTH 1 985-2007) . CALCADO NO MUNDO (CRESCIMENTO 1985-2007) 



Quantity: Million pairs . Quantidade: Milhoes de pares 




Production 


. Producao 


Imports . Importacoes 


Exports . Exportacoes 


Consumption 


. Consumo 




Diference 
Diferenca 


Rate 

Taxa 


Diference 
Diferenca 


Rate 
Taxa 


Diference 
Diferenca 


Rate 
Taxa 


Diference 
Diferenca 


Rate 
Taxa 


Europe . Europa 


-2.043 


-67% 


2.958 


323% 


623 


84% 


605 


21% 


France . Franca 


-160 


-81% 


288 


183% 


6 


10% 


122 


41% 


Germany . Alemanha 


-144 


-84% 


271 


119% 


103 


271% 


23 


6% 


Italy . Italia 


-283 


-54% 


334 


596% 


-190 


-44% 


241 


165% 


Netherland . Holanda 


-9 


-89% 


146 


235% 


96 


535% 


40 


75% 


Poland . Polonia 


-118 


-71% 


100 


10030% 


16 


121% 


-33 


-22% 


Portugal . Portugal 


19 


33% 








34 


91% 


38 


201% 


Spain . Espanha 


-97 


-47% 


346 


4940% 


-6 


-6% 


256 


246% 


Russia . Russia 


-378 


-88% 








10 


6561% 








United Kingdom . Reino Unida 


-131 


-96% 


329 


210% 


22 


123% 


176 


64% 


America . America 


-176 


-12% 


1.958 


195% 


83 


55% 


1.699 


74% 


USA . Estados Unidos 


-308 


-91% 


1.429 


153% 


-9 


-100% 


1.130 


89% 


Mexico . Mexico 


-15 


-8% 











0% 


47 


26% 


Canada . Canada 


-36 


-82% 


104 


176% 


4 


120% 


64 


64% 


Brazil . Brasil 


256 


47% 








45 


34% 


240 


59% 


Oceania . Oceania 


-36 


-80% 


103 


264% 


2 


200% 


66 


80% 


Australia . Australia 


-30 


-83% 


57 


154% 








27 


36% 


New Zealand . Nova Zelandia 


-8 


-92% 


19 


965% 








11 


114% 


Asia . Asia 


9.641 


254% 


1.177 


447% 


8.150 


599% 


2.674 


99% 


China . China 


8.677 


566% 






7.975 


3988% 


748 


56% 


Hong-Kong . Hong-Kong 


-89 


-99% 


-21 


-13% 


-115 


-52% 


4 


12% 


India . India 


630 


180% 








90 


559% 


562 


168% 


Indonesia . Indonesia 


513 


987% 


54 


5400% 


228 


22800% 


339 


652% 


Japan .Japao 


-354 


-76% 


507 


583% 


-12 


-88% 


166 


31% 


Middle East . Medio Oriente 


-53 


-25% 


312 


2306% 


71 


345% 


182 


86% 


Israel . Israel 


-8 


-67% 











20% 


23 


207% 


Syria . Siria 


28 


278% 














16 


163% 


Africa . Africa 


-110 


-34% 


350 


1591% 


49 


817% 


191 


57% 


Egypt . Egipto 


-3 


-5% 














38 


64% 


South Africa . Africa do Sul 


-15 


-27% 


143 


952% 








127 


181% 


World . Mundo 


7.223 


82% 


6.858 


303% 


8.978 


393% 


5.498 


65% 
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TREND OF CONSUMPTION PER CAPITA . EVOLUCAO DO CONSUMO PER CAPITA 



Pairs per person . Pares por pessoa 




1985 


1987 


1989 


1991 


1992 


1993 


1995 


1996 


1997 


1998 


1999 


2000 


2001 


2002 


2003 


2004 


2005 


2006 


2007 


Europe . Europa 


3,8 


4,2 


4,1 


3,7 


3,3 


2,9 


2,8 


2,9 


3,1 


3,1 


3,0 


3,3 


3,4 


3,4 


3,6 


3,8 


4,1 


4,3 


4,8 


America .America 


3,4 


3,6 


3,3 


3,1 


3,4 


3,3 


3,4 


3,4 


3,8 


3,7 


3,8 


3,9 


3,9 


4,0 


4,1 


4,4 


4,3 


4,4 


4,4 


Oceania . Oceania 


3,4 


3,4 


3,1 


2,9 


2,4 


2,3 


2,3 


2,3 


2,6 


2,9 


3,3 


3,4 


3,4 


3,6 


3,8 


3,9 


4,0 


4,0 


4,4 


Asia . Asia 


1,0 


1,2 


1,2 


1,2 


1,2 


1,0 


1,5 


1,3 


1,5 


1,5 


1,5 


1,6 


1,6 


1,6 


1,6 


1,7 


1,5 


1,4 


1,4 


Africa . Africa 


0,6 


0,6 


0,5 


0,5 


0,4 


0,4 


0,5 


0,2 


0,6 


0,6 


0,6 


0,6 


0,6 


0,5 


0,5 


0,6 


0,5 


0,5 


0,5 


World . Mundo 


1,7 


1,9 


1,8 


1,7 


1,7 


1,5 


1,8 


1,6 


1,9 


1,8 


1,9 


2,0 


2,0 


2,0 


2,0 


2,1 


2,0 


2,0 


2,1 



WORLD FOOTWEAR CONSUMPTION (2007) . CONSUMO MUNDIAL DE CALCADO (2007) 
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Consumption {mill 
Consumo (milhoes 


ion pairs) 
de pares) 


Population (millions) 
Populacao (milhoes) 


Consumption 
Consumo 


per capita 
per capita 


Europe . Europa 




3.494 




733 




4,8 


France . Franca 




417 




62 




6,8 


Germany . Aiemanha 




383 




82 




4,7 


Italy . Italia 




387 




59 




6,6 


Netherland . Holanda 




94 




17 




5,7 


Poland . Polonia 




120 




38 




3,1 


Portugal . Portugal 




57 




11 




5,4 


Spain . Espanha 




360 




45 




8,0 


Russia . Russia 




234 




142 




1,6 


United Kingdom . Reino Unido 




451 




61 




7,4 


Turkey . Turquia 




156 




69 




2,3 


America . America 




4.006 




910 




4,4 


USA . Estados Unidos 




2.393 




302 




7,9 


Mexico . Mexico 




227 




105 




2,2 


Canada . Canada 




164 




33 




5,0 


Brazil . Brasil 




648 




189 




3,4 


Oceania. Oceania 




149 




34 




4,4 


Australia . Australia 




100 




21 




4,7 


New Zealand . Nova Zelandia 




21 




4 




5,1 


Asia . Asia 




5.758 




4.030 




1,4 


China . China 




2.080 




1.321 




1,6 


Hong-Kong . Hong-Kong 




40 




7 




5,8 


India . India 




896 




1.169 




0,8 


Indonesia . Indonesia 




391 




225 




1,7 


Japan .Japao 




707 




128 




5,5 


Vietnam . Vietname 




56 




86 




0,7 


Israel . Israel 




34 




7 




4,9 


Syria . Siria 




26 




19 




1,4 


Africa . Africa 




526 




964 




0,5 


Egypt . Egipto 




98 




74 




1,3 


South Africa . Africa do Sul 




197 




48 




4,1 


World . Mundo 




13.931 




6.670 




2,1 



TOP FOOTWEAR EXPORTERS (2007) . LISTA DOS MAIORES EXPORTADORES DE CALCADO (2007) 



Value: Million USD . Valor. Milhoes de Dolares 


Country 
Pais 


Exports 
Exportacoes 


Share in Country Exports 
Quota nas Exportacoes do Pais 


China . China 


24.138 




1,98% 


Italy . Italia 


9.713 




1,94% 


Hong Kong . Hong-Kong 


5.640 




1,61% 


Vietnam . Vietname 


3.596 




9,03% 


Belgium . Belgica 


3.376 




0,78% 


Germany . Alemanha 


2.999 




0,23% 


Spain . Espanha 


2.440 




0,96% 


Brazil . Brasil 


1.912 




1,19% 


France . Franca 


1.841 




0,34% 


Netherlands . Holanda 


1.812 




0,38% 


Portugal . Portugal 


1.696 




3,29% 


Indonesia . Indonesia 


1.567 




1 ,37% 



TOP FOOTWEAR IMPORTERS (2007) . LISTA DOS MAIORES IMPORTADORES DE CALCADO (2007) 



Value: Million USD . Valor: 


Milhoes de Dolares 










Country 
Pais 




Imports 
Importances 


Share in Country 
Quota nas Importacoes 


Imports 
do Pais 


USA . Estados Unidos 




20.039 






0,99% 


Germany .Alemanha 




5.967 






0,56% 


France . Franco 




5.473 






0,90% 


United Kingdom . Reino Unido 


5.282 






0,85% 


Hong Kong . Hong-Kong 




4.882 






1 ,32% 


Italy . Italia 




4.530 






0,89% 


Japan .Japao 




3.750 






0,60% 


Belgium . Belgica 




2.543 






0,62% 


Spain . Espanha 




2.389 






0,61% 


Netherlands .Holanda 




2.298 






0,55% 


Russian Federation . Federacao Russa 


2.068 






1,04% 


Canada . Canada 




1.673 






0,44% 



TOP LEATHER FOOTWEAR EXPORTERS (2007) 

LISTA DOS MAIORES EXPORTADORES DE CALCADO DE COURO (2007) 



Value: Million USD . Valor: Milhoes de Dolares 


Country 
Pais 


Exports 
Exportacoes 


Share in Country Exports 
Quota nas Exportacoes do Pais 


China . China 


9.434 




0,77% 


Italy . Italia 


8.112 




1,62% 


Hong Kong . Hong-Kong 


3.732 




1 ,07% 


Germany .Alemanha 


2.068 




0,16% 


Belgium . Belgica 


1.827 




0,42% 


Spain . Espanha 


1.818 




0,72% 


Portugal . Portugal 


1.494 




2,90% 


Brazil . Brasil 


1.398 




0,87% 


Vietnam . Vietname 


1.267 




3,18% 


Netherlands . Holanda 


1.214 




0,25% 


France . Franco 


1.188 




0,22% 


Indonesia . Indonesia 


1.150 




1,01% 
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TOP LEATHER FOOTWEAR IMPORTERS (2007) 

LISTA DOS MAIORES IMPORTADORES DE CALCADO DE COURO (2007) 



Value: Million USD . Valor: 


Milhoes de Dolores 










Country 
Pais 




Imports 
Importacoes 


Share in 
Quota 


Country Imports 

nos Importacoes 

do Pats 


USA . Estados Unidos 




12.338 






0,61% 


Germany . Alemanha 




3.852 






0,36% 


France . Franca 




3.436 






0,56% 


United Kingdom . Reino Unido 


3.421 






0,55% 


Hong Kong . Hong-Kong 




3.276 






0,89% 


Italy . Italia 




3.032 






0,59% 


Belgium . Belgica 




1.526 






0,37% 


Netherlands . Holanda 




1.456 






0,35% 


Russian Federation . Federacao Russa 


1.354 






0,68% 


Spain . Espanha 




1.320 






0,34% 


Japan .Japao 




1.097 






0,18% 


Canada . Canada 




1.026 






0,27% 



TOP FOOTWEAR EXPORTERS (2007) 

LISTA DOS MAIORES EXPORTADORES DE CALCADO (2007) 



Country 
Pais 


Millior 

Milhoes de 


i pairs 
pares 


Million USD 

Milhoes Dolores 


Average price USD 
Preco medio Dolores 


China . China 




8.175 


24.138 




2,95 


Italy . Italia 




245 


9.713 




39,60 


Hong Kong . Hong-Kong* 




610 


5.640 




9,25 


Vietnam . Vietname 




615 


3.596 




5,85 


Belgium . Belgica 




199 


3.376 




16,95 


Germany . Alemanha 




141 


2.999 




21,27 


Spain . Espanha 




102 


2.440 




24,02 


Brazil . Brasil 




177 


1.912 




10,80 


France . Franca 




66 


1.841 




28,01 


Netherlands . Holanda 




114 


1.812 




15,85 


Portugal . Portugal 




71 


1.696 




24,06 


Indonesia . Indonesia 




229 


1.567 




6,84 



TOP FOOTWEAR IMPORTERS (2007) 

LISTA DOS MAIORES IMPORTADORES DE CALCADO (2007) 
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Country 
Pais 


Millior 
Milhoes de 


i pairs 
pares 


Million USD 
Milhoes Dolores 


Average price USD 
Preco medio Dolores 


USA . Estados Unidos 




2.362 


20.039 




8,48 


Germany . Alemanha 




498 


5.967 




11,99 


France . Franca 




445 


5.473 




12,30 


United Kingdom . Reino 
Unido 




486 


5.282 




10,87 


Hong Kong . Hong-Kong* 




671 


4.882 




7,28 


Italy . Italia 




390 


4.530 




11,61 


Japan .Japao 




594 


3.750 




6,31 


Belgium . Belgica 




255 


2.543 




9,96 


Spain . Espanha 




353 


2.389 




6,77 


Netherlands . Holanda 




208 


2.298 




11,07 


Russian Federation . 
Federacao Russa 




191 


2.068 




10,83 


Canada . Canada 




163 


1.673 




10,28 



* Quantity data colected from COMTRADE - UN 
Dados de quantidades retirados da COMTRADE - ONU 
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